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Abstract 

 
The emergence of Coronavirus Disease (COVID-19) in China at the end of 2019 has 
caused a large international outbreak that threatens public health. COVID-19 is a 
new type of virus that has not been previously identified in humans. This study aims 
to determine whether this virus affects the public in consuming halal food products 
and adopting a healthy lifestyle. Islam itself has introduced the terms halal and 
haram where when this is not prioritized it will cause harm to human health. This 
study uses descriptive-quantitative methods, with data collection techniques using 
primary data sourced from a questionnaire with a total of 101 respondents through 
purposive random sampling technique with the SPSS program and secondary data 
sourced from literature studies as a theoretical reinforcement in finding a solution 
that can answer the problem. research written. Our results show that there is an 
increase in awareness of the halal label and the tendency to consume halal food after 
the occurrence of COVID-19. In order to realize the SDG's goals, it is necessary to 
increase public awareness of the halal lifestyle and be strengthened by the results of 
the survey that has been conducted, we recommend a system that is implemented in 
3 ways, namely regulation, education, and literacy (REL). The initiative is intended 
to maintain and increase public awareness of consuming halal food products so as to 
accelerate the growth of the halal industry in Indonesia. 
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Introduction 
The emergence of the Severe Acute Respiratory Syndrome Coronavirus 2 (SARS-

CoV-2) virus which infects and damages the respiratory tract at the end of 2019 in 
China is the beginning of an international outbreak that threatens public health. 
Based on research conducted at the University Medical Center Hamburg-Eppendorf, 
Germany explained that this virus is also found in various other vital human organs 
such as the kidneys, heart, brain, and liver. (The New England Journal of Medicine). 
World Health Organization head Tedros Adhanom Ghebreyesus said "co" stands for 
"corona", "vi" for "virus" and "d" for "disease", while "19" is for years, because the 
outbreak was first identified on December 31. 2019, so the virus that causes this 
disease outbreak is referred to as COVID-19. 

The results of research conducted by the Chinese Investigative Team and 
published in The New England Journal of Medicine suggest that bats are most likely 
the original hosts of this virus. In fact, bats and several other types of wild or non-
halal animals are traded freely and become daily consumption ingredients in the 
Huanan market, Wuhan. This can be a strong reason for the development of the 
virus, because in Islamic perspective everything that is prohibited must have 
wisdom in it. 

COVID-19 has a correlation with halal food and a healthy lifestyle. This virus was 
found in non-halal animals such as bats that were consumed by people in China and 
eventually caused the outbreak of COVID-19 in the world. Basically everything that 
is in the heavens and the earth, Allah created for human welfare. In the view of 
religion, Islam permits the consumption of certain carcasses such as sea game and 
food from the sea as stated in Q.S. Al-Maidah verse 96, as follows: 

“Sea game and food (which originate) of the sea are permitted for you to eat delicious food 
for you, and for those who travel; and it is haraam on you (capturing) land game, as long as 
you are in ihram. And fear Allah, in whom you will be gathered. " 

However, Islam forbids its people to eat any fanged wild animal (HR. Muslim 
No. 1933), as well as animals that live in two realms such as frogs (HR. Abu Daud 
No. 5269 and Ahmad 3/453). This is in line with the results of research cited in the 
Malaysian Journal of Consumer and Family Economics which states that haram 
foods are harmful to the human body. 

In order to realize people who consume halal food products and have a healthy 
lifestyle, an optimal solution is needed as a strategy for starting a new life, namely 
living by consuming halal food products and having a healthy lifestyle. This is in 
line with the goal of Sustainable Development Goals (SDGs) point 3, which is to 
create a healthy and prosperous life. 

This phenomenon indirectly raises a question mark for the wider community 
regarding the correlation or relationship between the existence of COVID-19 and 
public awareness of the importance of halal food and a healthy lifestyle. 
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4. Mutmainah,L.(2018).TheRoleof Religiosity, Halal Awareness, Halal 
Certification, and Food Ingredients on Purchase  Intention of Halal 
Food. Ihtifaz: Journal of Islamic Economics, Finance,andBanking,1(1),33: 
Based on the results of data analysis and discussion can be carried out It is 
concluded that all the independent variables in the study, namely religiosity, 
halal awareness, halal certification, and foodstuffs have a positive and 
significant effect on consumer buying interest in halal food, either 
simultaneously or partially. The role of religiosity is to control consumer 
behavior towards purchase intentions of halal food. This shows that the 
higher a person's level of religious obedience, the higher the intention to buy 
halal food. The existence of halal awareness in a person will also affect 
purchase intention. In addition, halal certification through a halal label and 
foodstuffs on the packaging too 
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Research Method 
Object of Research  

The object in this study is the Jakarta, Bogor, Depok, Tangerang, Bekasi in the 
West Java province of Indonesia community, by measuring the level of public 
awareness in consuming halal food and a healthy lifestyle during the occurrence of 
COVID-19. 
Types of Data & Data Collection Methods 

The types of data used in this study are primary data obtained and managed by 
researchers and secondary data in the form of literature studies issued by 
institutions related to this research. 
Collection Technique 

Data collection techniques as research material sourced from questionnaires 
distributed to people in Jakarta, Bogor, Depok, Tangerang, Bekasi in the West Java 
province of Indonesia, Literature Study, namely a series of activities related to 
methods of collecting library data, reading and taking notes and processing 
assessment materials. 
Data Analysis Technique 

The data obtained were then analyzed using descriptive-quantitative analysis by 
taking 101 respondents through purposive random sampling technique, where the 
respondents who can fill in are only respondents who meet these criteria. The 
criteria that the researchers set are that the respondents are people who live in the 
Jakarta, Bogor, Depok, Tangerang, Bekasi in the West Java province of 
Indonesiaarea. This method is carried out by describing the facts which are then 
analyzed, not only using these facts but providing sufficient understanding and 
explanation so that they are easily understood by the reader. Descriptive research 
according to Punaji (2010) is research whose purpose is to explain or describe an 
event, state, object, or everything related to variables that can be explained using 
either numbers or words. 
 
Discussion 
General Discussion 

Sustainable Development Goals (SDGs) are a point of reference for prioritizing 
beneficiaries in the Islamic economic sector because the SDGs cover many concerns 
related to maqasid al-sharia, or sharia objectives. Maqasid al-sharia seeks to protect 
and preserve the benefits and interests of the community in terms of religious, 
mental, intellectual, descent and property preservation. The State of the Global 
Islamic Economy Report 2018/2019 releases the SDGs for each sector of the Islamic 
economy, and considers them a growth driver for the global Islamic economy. 
However, the emergence of the Coronavirus (COVID-19) can threaten the 
achievement of the SDGs, one of which is point 3 regarding Healthy and Prosperous 
Life. Therefore, there needs to be a special study regarding the level of public 
awareness regarding halal food products and a healthy lifestyle both before and 
when COVID-19 occurs. If the public's awareness of halal food increases, then the 
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second main achievement target in the 2019-2024 Indonesian Sharia Economy 
Masterplan with a vision of an independent, prosperous and civilized Indonesia by 
becoming a world leading Islamic Economic Center can be realized. 
 
Analysis of Frequency Tables Related to Halal Labels in Food Products 

The object of this survey is students who are domiciled in the Jakarta, Bogor, 
Depok, Tangerang, Bekasi in the West Java province of Indonesia area without any 
restrictions from the religious aspects of the respondents. The data obtained to 
support this study using a questionnaire distribution technique with a total of 101 
respondents. 
 
The Gender of the Respondent 
From the distributed questionnaire produces the following data: 
 

Figure 1. The Gender of The Respondent 
 

 Table 1 The Gender of The Respondent 
  

 
Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 

Valid Female 62 61.4 61.4 61.4 

 Male  39 38.6 38.6 100.0 

 Total 101 100.0 100.0  

  Source: SPSS 22  
 

Based on the figure and table above, it can be seen that the questionnaire data 
were distributed by 38.6% men or 39 respondents and 61.4% or 62 women 
respondents. From these data, respondents are dominated by women. 
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Respondent Age Range 

     
Figure 2 Respondent Age Range 

 
Table 2 Respondent Age Range 
  

 
Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 

Valid 15 Years 1 1.0 1.0 1.0 

17 Years 1 1.0 1.0 2.0 

18 Years 3 3.0 3.0 5.0 

19 Years 19 18.8 18.8 23.8 

20 Years 33 32.7 32.7 56.4 

21 Years 22 21.8 21.8 78.2 

 
Based on the figure and table above, it can be seen that the questionnaire data 

distributed were 1.0% of respondents aged 15 years or 1 respondent, 1.0% of 
respondents aged 17 years or 1 respondent, respondents aged 18 yearsas much as 
3.0% or 3 respondents, respondents aged 19 years were 18.8% or 19 respondents, 
respondents aged 20 years were 32.7% or 33 respondents, respondents aged 21 years 
were 21.8% or 22 respondents, respondents aged 22 years as many20.8% or 21 
respondents, and respondents aged 26 years as much as 1.0% or 1 respondent. 
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Respondent’s Religion 

 
Figure 3 Respondent’s Religion 

   
Table 3 Respondent’s Religion 

 
 
 

 
 
 
 

 
Based on the figure and table above, it can be seen that the questionnaire data 
distributed were filled with 49.5% Muslim respondents or 50 respondents, 25.7% 
Protestant or 26 respondents, 0% Buddhist or 0 respondents, Hindu as many 3.0% or 
3 respondents, 1.0% Confucianism or 1 respondent and 20.8% Catholics or 21 
respondents. From these data, it is dominated by Muslim respondents. 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

 
 

Frequency

 
 

Percent

 
 

Valid Percent 

Cumulative 

Percent 

Valid Not 8 7.9 7.9 7.9 

    Yes 93 92.1 92.1 100.0 

 Total 101 100.0 100.0  
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Respondent Literacy Level Related to Halal Label 

Figure 4 Respondent Literacy Level Related to Halal Label 
 
Table 4 Respondent Literacy Level Related to Halal Label 

 
 
 

 
 
 
 
 
 
 
 

 
Based on the figure and table above, it can be analyzed that all respondents know 

the halal label of the DSN-MUI (National Sharia Council-Indonesian Ulama Council) 
which is included in various products that require a halal label. 
The Urgency of Halal Labels in Food Products 
 

Figure 5 The Urgency of Halal Labels in Food Products 

  
 

Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 

Valid .00 50 49.5 49.5 49.5 

 1.00 26 25.7 25.7 75.2 

 3.00 3 3.0 3.0 78.2 

 4.00 1 1.0 1.0 79.2 

 5.00 21 20.8 20.8 100.0 

 Total 101 100.0 100.0  
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Table 5 The Urgency of Halal Labels in Food Products 
  

 
 
 
 

Based on the figure and table above, it can be analyzed that as many as 7.9% or 8 
respondents think that the halal label in a food product is not important, and as 
many as 92.1% or 93 respondents think that the halal label in a food product is 
something important. This data shows that for respondents the existence of a halal 
label on a food product is considered important as a form of security for the food 
products they consume. 
 
Check the Halal Label before Buying Food Products 

Figure 6 Check the Halal Label before Buying Food Products 
 
 
Table 6 Check the Halal Label before Buying Food Products 
 

  
 

Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 

Valid No. 36 35.6 35.6 35.6 

 Yes 65 64.4 64.4 100.0 

 Total 101 100.0 100.0  

 
Based on the figure and table above, it can be analyzed that as many as 35.6% or 

36 respondents did not check the halal label before buying a food product, and as 
many as 64.4% or 65 respondents checked the halal label before buying a food 
product. This data shows that the dominance of respondents checking the halal label 
first before buying a food product that they will consume. 
 
 

  
 

Frequency 

 
 

Percent 

 
 

Valid 
Percent 

Cumulativ
e 

Percent 
Valid Yes 101 100.0 100.0 100.0 
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The Effect of Halal Label on Purchasing Decisions 

Figure 7The Effect of Halal Label on Purchasing Decisions 
 
Table 7The Effect of Halal Label on Purchasing Decisions 
  

 
Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulativ
e 

Percent 
Valid Not Impact  36 35.6 35.6 35.6 

 Impact  65 64.4 64.4 100.0 

 Total 101 100.0 100.0  

 
Based on the figure and table above, it can be analyzed that as many as 35.6% or 

36 respondents think that the presence or absence of a halal label in a food product 
does not affect the purchasing decision of a food product that the respondent will 
buy, and as many as 64.4% or 65 respondents think that the presence or absence of a 
halal label in a food product affects the purchasing decision of a food product that 
the respondent will buy. This shows that the halal label affects the purchasing 
decisions of respondents before buying a food product. 
 
Existence of Halal Label on Purchasing Behavior 
 

 
Figure 8 Existence of Halal Label on Purchasing Behavior 
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Table 8 Existence of Halal Label on Purchasing Behavior 
  

 
Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 

Valid Do not  Buy  51 50.5 50.5 50.5 

 Keep Buying  50 49.5 49.5 100.0 

 Total 101 100.0 100.0  

 
Based on the figure and table above, it can be analyzed that as many as 50.5% or 

51 respondents did not purchase a food product if there was no halal label on the 
food product, and as many as 49.5% or 50 respondents still made purchases of a food 
product even though it was not listed halal label on the food product. This data is 
dominated by respondents who do not purchase a food product if there is no halal 
label on it. 
 
Analysis of Cross Tabulation of Halal Food Product Purchase Decisions before 
and when COVID-19 Occurs 
 
Respondents' Insights Regarding the Causes of COVID-19 
 
Figure 9 Respondents' Insights Regarding the Causes of COVID-19 
 
  

 
Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 

Valid No. 14 13.9 13.9 13.9 

 Yes 87 86.1 86.1 100.0 

 Total 101 100.0 100.0  

Table 9 Respondents' Insights Regarding the Causes of COVID-19 
 

Based on the figure and table above, it can be analyzed that as many as 13.9% or 
14 respondents did not know the cause of COVID-19, and as many as 86.1% or 87 
respondents knew the cause of COVID-19. The data states that most respondents 
know the cause of COVID-19. 
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Causes of COVID-19 from Unlawful Food 
 
Table 10 Causes of COVID-19 from Unlawful Food 
  

 
Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulativ
e 

Percent 
Valid 1.00 16 15.8 15.8 15.8 

 2.00 16 15.8 15.8 31.7 

 3.00 33 32.7 32.7 64.4 

 4.00 19 18.8 18.8 83.2 

 5.00 17 16.8 16.8 100.0 

 Total 101 100.0 100.0  

 
Based on the table above which refers to the Linkert Scale (value range 1-5) it can 

be analyzed that as many as 15.8% or 16 respondents stated that they strongly 
disagree if the cause of COVID-19 comes from non-halal food, as many as 15.8% or 
16 respondents stated disagree if the cause of COVID-19 comes from non-halal food, 
as many as 32.7% or 33 respondents expressed doubt if the cause of COVID-19 came 
from non-halal food, as many as 18.8% or 19 respondents agreed if the cause of 
COVID-19 19 came from non-halal food, and as many as 16.8% or 17 respondents 
stated that they strongly agreed that the cause of COVID-19 came from non-halal 
food. The data was dominated by respondents who expressed doubt that the cause 
of COVID-19 came from non-halal food 
 
Table 11 Chi-Square Test 
  

 
Value 

 
 

df 

Asymp. Sig. 
(2- 

sided) 
Pearson Chi-Square 2.100a 4 .717 

Likelihood Ratio 2.350 4 .672 

Linear-by-Linear 

Association 

 
.678 

 
1 

 
.410 

N of Valid Cases 101   

 
Based on the results of the Chi-Square Test, the respondent's knowledge of the 

causes of COVID-19 and non-halal food shows a value of 2,100 with a significance 
probability of 0.717. Because the significance value is far above 0.05, it can be 
concluded that there is no relationship or association between respondents' 
knowledge regarding the causes of COVID-19 and non-halal food. 
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The cause of COVID-19 is due to lack of hygiene 
Table 12 The cause of COVID-19 is due to lack of hygiene 
  

 
Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 
Valid 1.00 2 2.0 2.0 2.0 

 2.00 1 1.0 1.0 3.0 
 3.00 11 10.9 10.9 13.9 
 4.00 27 26.7 26.7 40.6 
 5.00 60 59.4 59.4 100.0 
 Total 101 100.0 100.0  

 
Based on the table above which refers to the Linkert Scale (value range 1-5) it can 

be analyzed that as many as 15.8% or 16 respondents stated that they strongly 
disagree if the cause of COVID-19 comes from non-halal food, as many as 15.8% or 
16 respondents stated disagree if the cause of COVID-19 comes from non-halal food, 
as many as 32.7% or 33 respondents expressed doubt if the cause of COVID-19 came 
from non-halal food, as many as 18.8% or 19 respondents agreed if the cause of 
COVID-19 19 came from non-halal food, and as many as 16.8% or 17 respondents 
stated that they strongly agreed that the cause of COVID-19 came from non-halal 
food. The data was dominated by respondents who expressed doubt that the cause 
of COVID-19 came from non-halal food. 

 
Table 13Chi-Square Tests 
  

 
Value 

 
 

Df 

Asymp. Sig. (2- 

sided) 
Pearson Chi-Square 9.851a 4 .043 
Likelihood Ratio 6.933 4 .139 
Linear-by-Linear 

Association 

 
3.508 

 
1 

 
.061 

N of Valid Cases 101   

 
Based on the results of the Chi-Square Test, the respondent's knowledge of the 

causes of COVID-19 and the lack of hygiene, shows a value of 9.851 with a 
significance probability of 0.043. Because the significance value is below 0.05, it can 
be concluded that there is a relationship or association between respondents' 
knowledge regarding the causes of COVID-19 and a lack of maintaining health. 
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The cause of COVID-19 is due to lack of maintaining health 
Table 14 The cause of COVID-19 is due to lack of maintaining health 
  

 
Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 
Valid 1.00 4 4.0 4.0 4.0 

2.00 1 1.0 1.0 5.0 
3.00 12 11.9 11.9 16.8 
4.00 25 24.8 24.8 41.6 
5.00 59 58.4 58.4 100.0 

Based on the table above which refers to the Linkert Scale (value range 1-5), it 
can be analyzed that as many as 4.0% or 4 respondents stated that they strongly 
disagreed if the cause of COVID-19 was due to lack of health, 1.0% or 1 respondent 
stated that they did not agree if the cause of COVID-19 is due to lack of health care, 
as many as 11.9% or 12 respondents expressed doubts if the cause of COVID-19 was 
due to lack of health, 24.8% or 25 respondents agreed that the cause of COVID-19 
was due to lack of maintain health, and as many as 58.4% or 59 respondents stated 
that they strongly agree that the cause of COVID-19 is due to lack of maintaining 
health. This data is dominated by respondents who strongly agree that the cause of 
COVID-19 is due to lack of health care 
 
Table 15 Chi-Square Tests 
  

 
Value 

 
 

df 

Asymp. Sig. (2- 

sided) 
Pearson Chi-Square 5.917a 4 .205 
Likelihood Ratio 5.289 4 .259 
Linear-by-Linear 

Association 

 
3.576 

 
1 

 
.059 

N of Valid Cases 101   

 
Based on the results of the Chi-Square Test, the respondent's knowledge of the 

causes of COVID-19 and a lack of health care shows a value of 5.917 with a 
significance probability of 0.205. Because the significance value is above 0.05, it can 
be concluded that there is no relationship or association between respondents' 
knowledge regarding the causes of COVID-19 and a lack of maintaining health. 
 
The cause of COVID-19 is due to the Bat Virus 
 
Table 16 The cause of COVID-19 is due to the Bat Virus 
  

 
Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 
Valid 1.00 5 5.0 5.0 5.0 

 2.00 14 13.9 13.9 18.8 
 3.00 40 39.6 39.6 58.4 
 4.00 22 21.8 21.8 80.2 
 5.00 20 19.8 19.8 100.0 
 Total 101 100.0 100.0  

Print to PDF without this message by purchasing novaPDF (http://www.novapdf.com/)

http://www.novapdf.com/
http://www.novapdf.com/


Airlangga  International  Journal of  Islamic Economics and Finance 
    Vol 3, No. 2, pp. 111 - 130 December 2020 

125 

 

 

 
Based on the table above which refers to the Linkert Scale (value range 1-5), it can 

be analyzed that as many as 5.0% or 5 respondents stated that they strongly 
disagreed if the cause of COVID-19 came from the bat virus, as many as 13.9% or 14 
respondents said they did not agree that if the cause of COVID-19 comes from a bat 
virus, as many as 39.6% or 40 respondents expressed doubts if the cause of COVID-
19 came from the bat virus, as many as 21.8% or 22 respondents agreed if the cause 
of COVID-19 came from bat virus, and as many as 19.8% or 20 respondents stated 
that they strongly agreed if the cause of COVID-19 came from the bat virus. This 
data was dominated by respondents who expressed doubt that the cause of COVID-
19 came from the bat virus. 
 
Table 17 Chi-Square Tests 
  

 
Value 

 
 

Df 

Asymp. Sig. (2- 

sided) 
Pearson Chi-Square 7.614a 4 .107 
Likelihood Ratio 9.512 4 .049 
Linear-by-Linear 

Association 

 
7.183 

 
1 

 
.007 

N of Valid Cases 101   

 
Based on the results of the Chi-Square Test, the respondent's knowledge of the 

causes of COVID-19 and the bat virus showed a value of 7.614 with a significance 
probability of 0.107. Because the significance value is above 0.05, it can be concluded 
that there is no relationship or association between respondents' knowledge 
regarding the causes of COVID-19 and the bat virus. 

Comparison of Food Purchase Decisions with Halal Labels before and when 
COVID-19 Occurs 
 
Table 18  Decision to Purchase Food with Halal Label before COVID-19 
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Based on the table above, it can be analyzed that of the 35.6% or 36 respondents 

who did not pay attention to the halal label for their purchase decisions, as many as 
86.1% or 31 respondents cared about the halal label before COVID-19, and as many 
as 13.9% or 5 respondents did not. care about the halal label before COVID-19. 
Meanwhile, from 64.4% or 65 respondents who paid attention to the halal label for 
their purchase decisions, 96.9% or 63 respondents cared about the halal label before 
COVID-19, and as many as 3.1% or 2 respondents did not care about the halal label 
before COVID-19. 
 
Table 19 Decision to Purchase Food with a Halal Label during COVID-19 

 
 
Based on the table above, it can be analyzed that of the 35.6% or 36 

respondents who did not pay attention to the halal label for their purchase decisions, 
as many as 63.9% or 23 respondents did not care more about the halal label during 
COVID-19, and as many as 8.3% or 3 respondents were more concerned about the 
halal label during COVID-19. Meanwhile, from 64.4% or 65 respondents who paid 
attention to the halal label for their purchase decisions, as many as 72.3% or 47 
respondents did not care more about the halal label during COVID-19, and as many 
as 24.6% or 16 respondents cared more about the label. halal during COVID-19. 
 
Table 20Chi-Square Tests 
  

 
Value 

 
 

df 

Asymp. Sig. (2- 

sided) 

Pearson Chi-Square 15.399a 2 .000 
Likelihood Ratio 15.540 2 .000 
Linear-by-Linear 

Association 

 
5.219 

 
1 

 
.022 

N of Valid Cases 101   
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Based on the results of the Chi-Square Test between the comparison of food 
purchase decisions with halal labels before and when COVID-19 occurred, it shows a 
value of 15.399 with a significance probability of 0.000. Because the significance 
value is below 0.05, it can be concluded that there is a relationship or association 
between the comparison of food purchase decisions with the halal label before and 
when COVID-19 occurred. 
 
Health Care Respondent 
Table 21 Health Care Respondents 
  

 
Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 
Valid Care  101 100.0 100.0 100.0 

 
Based on the table above, it can be analyzed that as many as 100.0% or 101 

respondents said they cared about health and as many as 0% or no respondents said 
they did not care about health. 
 
Respondents Frequently Consumed Foods with Halal Labels before and when 
COVID-19 occurred 
 
Table 22Respondents Frequently Consumed Foods with Halal Labels before COVID-19 Often 
Consumed Before COVID-19 
  

 
Frequency 

 
 

Percent 

 
 

Valid 
Percent 

Cumulative 

Percent 

Valid No. 3 3.0 3.0 3.0 
 Yes 98 97.0 97.0 100.0 
 Total 101 100.0 100.0  

 
Based on the table above, it can be analyzed that as many as 97.0% or 98 

respondents stated that they often consumed halal food before COVID-19 and as 
many as 3.0% or 3 respondents stated that they did not often consume halal food 
before COVID-19. So, it can be concluded that the data is dominated by respondents 
who frequently consume halal food. 
 
Tabel23  Respondents More Frequently Consumed Foods with Halal Labels during COVID-19 
  

 
Frequency 

 
 

Percent 

 
 

Valid 
Percent 

Cumulative 

Percent 

Valid No. 86 85.1 85.1 85.1 
 Yes 12 11.9 11.9 97.0 
 Neutral 3 3.0 3.0 100.0 
 Total 101 100.0 100.0  

 
Based on the table above, it can be analyzed that as many as 85.01% or 86 
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respondents stated that they did not consume halal food more often when COVID-
19 occurred, as many as 11.9% or 12 respondents stated that they consumed halal 
food more often when COVID-19 occurred. and as many as 3.0% or 3 respondents 
stated that they had consumed halal food before COVID-19 and continued to 
consume halal food when COVID-19 occurred. So, it can be concluded that there was 
an increase of 11.9% in the consumption of halal food when COVID-19 occurred. 
 
Comparison of Health Care and Frequent Consumption of Halal Food before 
COVID-19 
 
Table 24 Comparison of Health Care and Frequent Consumption of Halal Food before COVID-19 
 

 
Based on the table above, it can be analyzed that out of 100.0% or 101 

respondents who care about health, 97.0% or 98 respondents often consumed halal 
food before COVID-19, and as many as 3.0% or 3 respondents did not often consume 
halal food before COVID-19. So, it can be concluded that respondents who care 
about health are dominant often to consume halal food. 
 
Conclusion 

Based on the data obtained through questionnaires, it can be concluded that the 
dominance of respondents who often consumed halal food before COVID-19 was 
97.0% or 98 respondents. The number of people consuming halal food has only 
increased by 11.9% or 12 respondents since COVID-19 occurred. Based on the results 
of the Chi-Square Test between the comparison of food purchase decisions with 
halal labels before and when COVID-19 occurred, it shows a value of 15.399 with a 
significance probability of 0.000. Because the significance value is below 0.05, it can 
be concluded that there is a relationship or association between the comparison of 
food purchase decisions with the halal label before and when COVID-19 occurred. 
The data shows that respondents who care about health often consume halal food. 
And based on the data obtained, it can be analyzed that of the 35.6% or 36 
respondents who did not pay attention to the halal label for their purchase decisions, 
as many as 86.1% or 31 respondents cared about the halal label before COVID-19, 
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and as many as 13.9% or 5 respondents did not care about the halal label before 
COVID-19. 

So, it is concluded that the people of the Greater Jakarta area, have consumed 
halal food, but still have not fully implemented the halal lifestyle, as evidenced by 
35.6% of respondents not paying attention to the presence or absence of a halal label 
on a food product before buying. This percentage is quite high and can be of special 
concern because of course many factors cause this to happen. 
 
Recommendation 

We recommend regulators and governments to realize a system that focuses on 
Regulation, Education and Literacy (REL). From a regulatory perspective, the 
government should be able to streamline the application of the Law of the Republic 
of Indonesia No. 33 of 2014 concerning the Guarantee of Halal Products, by 
providing a more significant and significant subsidy for halal product certification 
for MSMEs (Micro, Small and Medium Enterprises). In terms of education, it can 
involve the role of National and Regional FoSSEI to provide socialization related to 
the application of the halal lifestyle in the community through the provision of 
seminars, sharia economic campaigns, research forums and various innovations in 
the field of education so that people are interested in exploring Islamic economy. 
Meanwhile, in terms of literacy, the role of technology is crucial in the era of 
Industry 4.0, therefore we recommend KNEKS (National Committee for Sharia 
Economics and Finance) to intensify public service announcements to encourage a 
halal and healthy lifestyle in society, in collaboration with the Ministry of 
Communication and Informatics. Republic of Indonesia. And, involving the role of 
influencers to reinforce the halal and healthy lifestyle movement in society. 
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