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ABSTRACT

One of the causes of large number unemployement is an imbalance between number of jobs and number
of job applicants. Total population of Indonesia in September 2020 has reached 270 million (BPS,
2021). The Central Statistics noted that there are quite a large number of unemployed college graduates
(BPS, 2020). Increasing number of entrepreneurs is considered to be one of solutions to reduce
unemployment. This study aims to determine an effect of entrepreneurial self-efficacy on
entrepreneurial intention directly or through attitudes towards entrepreneurship. This research was
conducted at a private university in Yogyakarta with Informatics Engineering student respondents.
Research data processing was carried out by Partial Least Square 3 software. The results of this study
indicate that entrepreneurial self-efficacy has a direct and positive effect on entrepreneurial intention.
Then, attitudes towards entrepreneurship have been shown to play a role as a mediator in relationship
between entrepreneurial self-efficacy and entrepreneurial intention. Based on these results, mediating
role of attitudes towards entrepreneurship is partial mediation. The results of this study are expected to
be useful to encourage higher education institutions and government to motivate younger generation,
especially Informatics Engineering students, to have an entrepreneurial spirit and have a positive
attitude towards entrepreneurial behavior so that they are interested in becoming entrepreneurs.
Informatics Engineering students are expected to be able to support economic recovery due to Covid-
19 pandemic through works in form of software.
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1. Introduction.

The high number of unemployment rate is a main problem that is in field of employment in
Indonesia. The classic problem that must be faced by this country is about an availability of job
opportunities which is still not balanced with number of job seekers. Indonesia government has made
efforts to expand job opportunities, including infrastructure development, for example construction of
toll roads and various other projects. The results of population census calculation in September 2021
noted that total population of Indonesia has reached 270 million people (BPS, 2021). This high
population in country will certainly impacts on high level of job competition.
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Figure 1.1 Graph of Unemployment for the Period August 2019-August 2020 with College
Graduates Background

At least every semester, students from various universities graduate. Each graduation period, of
course, graduates a large number of students. As educated people, workforce who have a higher
education background are expected to be able to get decent jobs and in accordance with fields they have
studied. However, ironically, there are still many university graduates who are currently unable to find
work. Data that has been collected and processed by Central Statistics Agency (BPS) shows that there
are quite a large number of unemployed college graduates (BPS, 2020). During August 2019 to August
2020, there was an increase in number of university graduates who had not yet found a job or in other
words become unemployment (BPS, 2020). This situation shows that having an educational background
of at least a bachelor's degree (S1) does not guarantee that fresh graduates can get jobs easily and in
accordance with their expertise fields. The number of college graduates should be a solution in order to
reduce unemployment rate.

Corona Virus Disease 2019 (Covid-19) pandemic has brought negative impact on various sectors
in Indonesia, including economic sector. Entrepreneurship is expected to be an alternative solution to
recover economic impact. Increasing a number of entrepreneurs requires role of community together
with government, private sector and many supports from universities. Educational institutions,
especially universities, are expected to participate in increasing number of future Indonesian
entrepreneurs. Universities as academic institutions are expected to play a role in fostering positive
attitude towards entrepreneurship among students so that later they are interested in becoming
entrepreneurs (Fayolle & Lifian, 2014).

Government through its role as a policy maker can influence growth number of entrepreneurs.
Gelard and Saleh (2011) research has proven that regulations issued by the government are able to
influence interest in becoming entrepreneurs. These regulations can be implemented through tax breaks
and ease of licensing for prospective entrepreneurs whom just started their business. Entrepreneurship
Global Index (2018) notes that number Indonesia entrepreneurs is still very small compared to
neighboring countries such as Malaysia (6 percent), Thailand (5 percent) and Singapore (7 percent).
Based on these conditions, entrepreneurial spirit in Indonesia needs to be instilled from an early age,
especially in younger generation of Indonesia (KOMINFO, 2020).

Internal factors related to personal character are considered as potential to influence
entrepreneurial interest (Sanchez, 2011). In his research, Sanchez (2011) measures self-efficacy as a
personality dimension of an entrepreneur. Self-efficacy is a level of individual belief in ability and skills
to be successful in doing certain things (Bandura, 1977). Self-efficacy studied in this study focuses on
entrepreneurial self-efficacy. Internal factors in form of individual perceptions of three motivational
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factors in Theory of Planned Behavior also play a role in influencing interest in entrepreneurship (Ajzen,
1991). The three factors are: attitudes towards behavior, subjective norms, and behavioral control. In
this study, researchers focused on one of motivational factors, namely attitudes towards entrepreneurial
behavior.

Covid-19 pandemic that is currently engulfing Indonesia has transform the way of interaction
between individuals. Before Covid-19 pandemic, people were still free to gather and hold meetings
offline. After Covid-19 pandemic hit, majority of meetings were held online. The smooth running of
meetings, discussions, and online meetings depends on digital technology-based services, namely a
variety of online meeting software. In addition to software for online meetings, various public services
have been moved to publish software that makes it easier to manage various administrative matters,
such as managing an online driving license renewal through an application. Online application-based
services can only be developed with special skills in field of Information Engineering.

Creating and developing a software application or public service software, opening an
Information Technology consultant service is a form of business opportunity for Informatics
Engineering graduates. The increase in number of Indonesian entrepreneurs is expected to play a role
in reducing number of unemployment. Based on explanation that has been described above, researcher
aims to find out whether personality factors in form of entrepreneurial self-efficacy can directly
influence the entrepreneurial interest of Informatics Engineering students or not. In addition, level of
individual interest reflected in attitudes towards entrepreneurship will also be investigated whether it
acts as a mediator between entrepreneurial self-efficacy and entrepreneurial interest or not.

2. Literature Review
This study uses several theories as a basis that supports explanation and analysis of discussion
about relationship between variables studied.

Definition of Entrepreneurial Self-Efficacy

Self-efficacy is one of dimensions of entrepreneur personality (Sanchez, 2011). Individuals
with a high level of self-efficacy are able to carry out various activities in order to build and develop
new businesses because they are not burdened by doubts regarding their abilities (Trevelyan, 2009).
Entrepreneurial self-efficacy is an individual's belief in his ability to be able to do various things related
to entrepreneurial activities (Blasco et al., 2018). Barnir et al. (2011) argues that entrepreneurial self-
efficacy is "a perception of one's ability to successfully perform tasks and roles of an entrepreneur and
face various consequences of creating a business". Entrepreneurial self-efficacy is a person's confidence
in his ability to engage in entrepreneurial activities (Tsai et al., 2016).

Entrepreneurial Self-Efficacy Dimension
According to (De Noble et al., 1999), there are six types of skill dimensions that can be used to
measure entrepreneurial self-efficacy, namely:
1. Risk and uncertainty management skills
2. Skills related to product development and innovation
3. Skills in managing relationships with other people related to business networks
4. Ability to find business opportunities
5. Procurement and allocation of matters related to important resources
6. Development and maintenance of an environment that supports innovation.
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A previous study by Lifidan (2008) analyzed relationship between entrepreneurial skills and
three motivational factors the Theory of Planned Behavior. The three factors are: attitudes towards
behavior, subjective norms, and behavioral control (Ajzen, 1991). In this study, researchers focused on
one of motivational factors, namely attitudes towards entrepreneurial behavior. Lifian (2008) defines
entrepreneurial skills as perception of confidence in having a specific skill level related to
entrepreneurship. Referring to a previous study by Lifian (2008), entrepreneurial skills were measured
by adapting indicators from the research of De Noble et al. (1999) which consists of six statements.
Based on this explanation, researcher concludes that entrepreneurial skills concept in Lifian's (2008)
research has an identical meaning to entrepreneurial self-efficacy.

Attitude towards Entrepreneurship
Definition of Attitude towards Entrepreneurship

Attitude towards entrepreneurial behavior is one of motivational factors in Theory of Planned
Behavior that affects one's entrepreneurial interest. Attitude towards a behavior can be explained as an
extent to which a person has a positive or negative personal assessment of a behavior (Ajzen, 1991).
Attitude towards entrepreneurship is one of important factors that shape a person's desire to start a career
as an entrepreneur (Kautonen et al., 2013). Universities as academic institutions have a potential to
foster a positive attitude towards entrepreneurship among students so that they can be interested in
becoming entrepreneurs (Fayolle & Lifian, 2014). Attitude towards entrepreneurship is a form of
positive and negative evaluation of a person about specific behaviors related to entrepreneurial activity
(Tsai et al., 2016). Attitude towards entrepreneurship refers to difference between concepts of desire to
become an entrepreneur or desire to work as an employee (Souitaris et al., 2007).
Attitude-Forming Factors against Entrepreneurship

Study of Lifian (2008) also prove that attitudes towards entrepreneurship are positively
influenced by entrepreneurial self-efficacy. The results of Lifian's (2008) research can be interpreted
that a person's high level of confidence regarding skills in entrepreneurship is proven to be able to form
positive perceptions of entrepreneurial activities.

Entrepreneurial Interest
Definition of Interest in Entrepreneurship

Interest in entrepreneurship can be interpreted as a mental orientation related to desires and
expectations that encourage someone to choose a career as an entrepreneur (Guerrero et al., 2008).
Interest in entrepreneurship is a belief in a person regarding intention to set up a business and
consciously planning to do so in future (Thompson, 2009). Interest in entrepreneurship can also be
interpreted as a person's interest in setting up a business, owning a business or developing an existing
business (Palamida, 2016). Interest in entrepreneurship can also be considered as a phenomenon when
an individual makes a decision to start a business (Blasco et al., 2018).

Factors Affecting Interest in Entrepreneurship

Interest in entrepreneurship is generally influenced by various factors. According to Lifian et
al. (2011), there are three main categories of factors that have most influence on interest in
entrepreneurship, namely: motivational factors, environmental factors (contextual), and demographic
factors related to individual backgrounds. According to Theory of Planned Behavior (Ajzen, 1991),
there are three motivational factors that influence a person's interest in entrepreneurship, namely:
attitudes towards behavior, subjective norms, and behavioral control. According to Gelard and Saleh
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(2011), there are four contextual environmental factors that influence interest in entrepreneurship,
namely: educational support, structural support, formal network, and informal network. Educational
support in form of support by higher education institutions through training programs related to
entrepreneurship. Structural support in form of government policies related to taxes, employment, and
various matters related to support for entrepreneurship. Support in form of tax relief policies is the most
common thing done to encourage the micro and medium business sector. Formal networks relate to
support from government agencies, state-run financial institutions, lawyers, business consulting firms
and insurance companies. Informal networks are related to support that comes from colleagues, friends,
family members, and parents in form of moral and material support. Furthermore, demographic factors
that also influence formation of interest in entrepreneurship are living environment, education level,
gender, and age (Lifian et al., 2011).

Relationship Between Variables
Entrepreneurial Self-Efficacy and Interest in Entrepreneurship

Entrepreneurial self-efficacy is an individual's belief in their ability to carry out various
activities related to entrepreneurship (Blasco et al., 2018). Individuals with a high level of
entrepreneurial self-efficacy have a strong belief that they can come up with viable and useful ideas in
order to develop new businesses (Wilson et al., 2007). Several previous researchers have proven that
there is a significant positive effect on entrepreneurial self-efficacy on student entrepreneurship interest
(Wilson et al., 2007).

Entrepreneurial Self-Efficacy and Attitudes towards Entrepreneurship

Results of Lifidan (2008) prove that entrepreneurial self-efficacy has a positive effect on one's
entrepreneurial interest. Entrepreneurial self-efficacy is a person's confidence regarding their capability
to engage in entrepreneurial activities (Tsai et al., 2016). People with a high level of confidence in their
skills for starting a business tend to expect that they will be able to set up and manage a successful
business, and this expectation has potential to motivate their behavior related to entrepreneurship (Tsai
et al., 2016). As previously discussed, entrepreneurial self-efficacy is an individual's belief in abilities
that exist within them so that people are able to do various things related to entrepreneurial activities
(Blasco et al., 2018). This belief has potential to shape a person to have a positive attitude towards
entrepreneurship.

Attitude towards Entrepreneurship and Interest in Entrepreneurship

A positive attitude towards entrepreneurship has potential to form an interest in
entrepreneurship. Research by Lifidn (2008) proves that a person's interest or positive attitude towards
entrepreneurship has a positive effect on interest in entrepreneurship. A high level of trust related to
talents and abilities fosters a person's belief that they can start a business and can manage it so that
business is successful (Shahab et al., 2019). This belief ultimately motivates and encourages their
behavior and attitudes to be more interested in entrepreneurship. Having a positive attitude towards a
series of entrepreneurial activities is expected to form a strong interest in entrepreneurship. The research
of Shahab et al. (2019) also proves that there is a positive relationship between attitudes towards
entrepreneurship and one's interest in entrepreneurship.
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Conceptual Framework and Hypothesis
H:

v

Entrepreneurship Attitudes towards Interest in
Self-Efficacy Entrepreneurship Entrepreneurship

H:: Entrepreneurship self-efficacy positively influence interest in entrepreneurship
H.: Attitude towards entrepreneurship mediating positive influence between entrepreneurship
self-efficacy positively and interest in entrepreneurship.

3. Method
Research Approach

This research uses a quantitative approach. Quantitative approach is used to examine entire
relationship between research variables. The quantitative approach is a method used in process of
observing certain populations or samples, through process of collecting data using research
questionnaires which are then analyzed statistically to test research hypotheses that have been
determined (Sugiyono, 2017:8).

Variable Identification
There are three variables that will be examined in this study. The three variables are as follows:
1. Independent variable (X): entrepreneurial self-efficacy
2. Mediator variable (Z): attitudes towards entrepreneurship
3. Dependent variable (Y): interest in entrepreneurship
Operational Definition and Measurement of Variables
Definition of each variable and method used to measure variables in this study are as follows.
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Operational Definition and Variable Measurement

Table 1

Variable Operational Indicator items Scale
definition

Entrepreneurial Individual's 1. Risk and uncertainty management Likert scale with 5

Self-Efficacy (X) | confidence in skills scales, from 1 to 5.
abilities and skills | 2. Skills related to product development | 1 strongly Disagree
in carrying out and innovation. o 2. Disagree
various processes 3. Skills in managing relatlon_shlps with 3 Hesitant
0 start a business other people related to business 4. Agree

o networks 5. Strongly Agree
(Lifian, 2008) 4.  Ability to find business opportunities
5. Procurement and allocation of matters
related to important resources
6. Development and maintenance of an
environment that supports innovation
(Linan, 2008).

Attitudes towards | Positive or 1. Interest in a career as an entrepreneur Likert scale with 5

Entrepreneurship | negative personal | 2. Desire to become entrepreneurship if scales, from 1to 5.

¢4) assessment of the have opportunity and resources 1. Strongly Disagree
process of starting 3. Interest in becoming an entrepreneur 2. Disagree
a business (Lifi4n compared to other options 3. Hesitant

4. Expected level of satisfaction when 4. Agree
and Chen, 2009). becoming an entrepreneur 5. Strongly Agree
5. Personal assessment of advantages and '
disadvantages of being an entrepreneur
(Lifidn and Chen, 2009).

Interest in Self-confidence 1. Have a professional goal to become Likert scale with 5

Entrepreneurship and enFrgpreneur scales, from 1 to 5.

(Y) encouragement 2. Willingness to make every effort to 1. Strongly Disagree
related to the starta business 2. Disagree
intention to set up 3. !Determmed to establish a company 3 Hesitant

. in future 4. Agree
a business and 4. Have confidence in intention to start 5. Strongly Agree
consciously plan a business ' y A9
to do so in the 5. Have a strong intention to start a

future (Lifian,
2008).

business (Lifian, 2008).

Source: Research process (2021)

Data Types and Sources

The type of data in this study is quantitative data. The source of data in this study is primary
data. Primary data was obtained through a questionnaire distributed to students in semester 5 and 7 of
Informatics Engineering program, Faculty of Science and Technology, University of Sanata Dharma
(IE FST USD) in 2020/2021 academic year whom became this research object.
Population and Sample

Population in this study are students of Informatics Engineering FST USD semester 5 and 7 in
2020/2021 academic year who are not entrepreneurs or do not have businesses. In this study, sample
used to collect data has provisions, namely: sample is an active student in semester 5 and 7 of
Informatics Engineering FST USD even semester in 2020/2021 academic year who does not have a
business or is not an entrepreneur. The reason for determining these criteria is because students in
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semesters 5 and 7 have taken more Informatics Engineering courses than students in semesters 1 and 3.
Another consideration is that students in those semesters are relatively easy to coordinate. Sampling
technique used in this study is non-probability sampling which does not provide equal opportunities for
every member of population. This research used purposive sampling, namely determination of sample
with certain considerations (Sugiyono, 2017). This technique is needed because not all students have a
background that is closely related to entrepreneurial activity. In addition, due to time constraints, data
collection using Google Forms may not be able to accommodate the entire population. By using this
technique, 50 respondents were obtained consisting of 5th and 7th semester students.

Analysis Techniques

In data analysis technique, first step is to score for all variables. This study uses a Likert scale
with five scales ranging from strongly disagree, disagree, undecided, agree, and strongly agree. Likert
scale with five scales was used to measure variables of entrepreneurial self-efficacy, attitudes towards
entrepreneurship, and interest in entrepreneurship through a questionnaire. For data analysis process,
analytical tool used in this research is Partial Least Square (PLS) version 3.0. Partial Least Square is
one of Structural Equation Modeling (SEM) methods. Processing with Partial Least Square allows data
that are not normally distributed to be analyzed. Another reason that underlies a use of PLS is that it
can analyze small samples in complex research models (Hair et al., 2014). Each indicator item in
variables studied in this study is a reflective indicator which means that changes in latent construct will
affect changes in indicators. Removing one indicator from measurement model (measurement model or
outer model) does not change meaning of construct (Hair et al., 2014). In PLS technique, determination
of outer model (measurement model) and inner model (structural model) are steps that must be carried
out.

Outer Model Evaluation

In evaluating outer model process, researchers conducted several types of reliability tests and
validity tests. The first step is to test validity of all indicator items. Testing validity of PLS technique
consists of two types, namely construct convergent validity test and discriminant validity test. The
research indicator item is declared to have passed convergent validity test if outer loading value is >
0.7. Construct is declared to have passed convergent validity test if it has an average variance extracted
(AVE) of > 0.5.

The next step is to test discriminant validity. The discriminant validity test can be done by
comparing cross loading value of each indicator to its construct and cross loading value of each indicator
to other constructs (Henseler et al., 2009). If cross loading value of each indicator on its construct is
greater than other constructs value, then variable or construct has good discriminant validity. After
validity test process is complete, it is continued with reliability test. To test reliability of all variable
indicator (constructs), composite reliability test was carried out.

Inner Model Evaluation

The evaluation of inner model or structural model aims to predict causal relationship between
hypothesized variables in research model (Hair et al., 2014). In PLS technigue, quality assessment of
model is based on its ability to predict endogenous variables. There are several criteria that can be used
to assess model quality, namely: Coefficient of determination (R2), goodness of fit, and path
coefficients.
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4. Result And Discussion
Outer Model Test

There are four types of tests that need to be carried out to test outer model, namely: convergent validity,
construct validity, discriminant validity, and composite reliability.

Convergent Validity Test

Indicator item on each variable or construct is declared to have passed convergent validity test if it has
a loading factor value greater than 0.7 (Hair et al., 2014).
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Figure 4.1 PLS Model Outer Path Diagram
Source: Results of research data processing with PLS version 3

Based on path diagram of outer model test results in Figure 4.1 above, it turns out that indicator
items ESE1, ESE4, and ATE2 did not pass convergent validity test. Indicator items with a loading factor
value of <0.7 must be excluded from research model because they are invalid. As impact of this, next
step is to repeat outer model test process without involving the ESE1, ESE4, and ATE2 indicators.
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Figure 4.2 PLS Model Outer Path Diagram (revised)
Source: Results of research data processing with PLS version 3

61 Airlangga Journal of Innovation Management, Vol.2, No.1, June 2021



3

N J

Figure 4.2 above shows that the loading factor for each indicator has a value higher than 0.7 so
that it is proven to be a statistically valid measuring tool and is feasible to be used in research.

Discriminant Validity Test

The discriminant validity test is intended to test extent to which a variable is empirically different
from one another (Hair et al., 2014). Two concepts that are conceptually different must show a clear
and adequate difference. A variable or construct has good discriminant validity if loading value of a set
of indicators on variable is higher than for other variables. This can be measured by comparing the
cross-loading of each indicator.

Table 4.1
Cross Loading

Indicator ESE IE ATE
ESE 2 0.882 0.521 0.389
ESE 3 0.731 0.422 0.343
ESE 5 0.932 0.563 0.383
ESE 6 0.815 0.626 0.460
IE1 0.497 0.854 0.723
IE 2 0.481 0.791 0.707
IE 3 0.465 0.856 0.670
IE 4 0.663 0.841 0.697
IES 0.621 0.931 0.814
ATE 1 0.418 0.784 0.842
ATE 3 0.332 0.696 0.869
ATE 4 0.459 0.730 0.913
ATES 0.436 0.749 0.880

Source: Results of data processing with PLS 3

Construct Validity and Reliability Test

A variable is considered to have good construct validity if Average Variance Extracted (AVE)
value is higher than 0.5. Then construct reliability is considered as good if value of composite reliability
and Cronbach's alpha > 0.7 (Hair et al., 2014). Following is output table of construct validity test results
with AVE method and results of testing composite reliability and Cronbach's alpha:

Table 4.2
Construct Reliability and Validity
Variable CmAl:Eﬁ;h,S %ZTSSS:;E Nljte :I?i?iljt)/le AVE N?)/ta {I/dallid
Entrepreneurship Self Efficacy 0.863 0.907 Reliable 0.712 Valid
Interest in Entrepreneurship 0.908 0.932 Reliable 0.732 Valid
Attitudes in Entrepreneurship 0.899 0.930 Reliable 0.768 Valid

Source: Results of data processing with PLS 3
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Inner Model Test
The inner model test or also called as structural model aims to predict a causality relationship
between hypothesized variables in research model (Hair et al., 2014).
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Figure 4.3 Inner Path Diagram PLS Model
Source: Results of research data processing with PLS version 3

By performing bootstrapping technique on PLS, significance level of statistical T test value for
relationship between variables is obtained, as shown in Figure 4.3 above. In this study, relationship
between latent variables is significant if value is > 1.64. Because, in this study, researchers used a one-
sided T-statistical test.

Table 4.3
Path Coefficients (T-Statistics)
T-Statistics Result
Entrepreneurial Self Efficacy — Interest in Entrepreneurship 3,859 | Significant
Entrepreneurial Self Efficacy — Attitudes Towards Entrepreneurship 4,770 | Significant
Attitudes Towards Entrepreneurship — Interest in Entrepreneurship 9,660 | Significant
Ent ial Self Effi Attitudes T ds Ent hi
ntrepreneurial Se icacy — Attitudes Towards Entrepreneurship 4540 | Significant
— Interest in Entrepreneurship

Source: Results of data processing with PLS 3

The T-statistical significance value in table 4.3 shows that relationship between variables in this
research model is proven to be significant with a positive relationship. Based on table 4.3, relationship
between variables can be explained as follows:

1. Entrepreneurial self-efficacy has a positive and significant effect on entrepreneurial interest.

2. Entrepreneurial self-efficacy has a positive and significant effect on attitudes towards
entrepreneurship.

3. Attitudes towards entrepreneurship have a positive effect on interest in entrepreneurship
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4. Entrepreneurial self-efficacy has a positive effect on interest in entrepreneurship through
attitudes towards entrepreneurship.

The first hypothesis of this study which states that there is a positive influence of entrepreneurial
self-efficacy on entrepreneurial interest has been proven (T-statistic = 3.859). The second hypothesis in
this study which states that there is a mediating role of attitudes towards entrepreneurship on the positive
influence relationship between entrepreneurial self-efficacy and interest in entrepreneurship also proved
significant (T-statistic = 4.540). The mediating role of attitudes towards entrepreneurship is classified
as partial mediation, because direct influence of entrepreneurial self-efficacy on entrepreneurial interest
has also been shown to be significant.

Results of data processing of this study prove that entrepreneurial self-efficacy has a positive
effect on interest in entrepreneurship. These result means that having strong self-confidence related to
abilities and skills in forming and managing a business is able to increase interest in starting a business
in Informatics Engineering student semester 5 and 7. Self-efficacy is level of individual confidence in
abilities and skills to be able to achieve success in doing certain specific things (Bandura, 1977). In this
study, self-efficacy studied was entrepreneurial self-efficacy. Based on results of respondents' answers,
it is known that level of entrepreneurial self-efficacy is high (mean = 3.77). The high level of
entrepreneurial self-efficacy is an indication that 5th and 7th semesters of IE FST USD students have
strong self-confidence in their abilities and skills to establish and manage a business. The
entrepreneurial interest of IE FST USD students in semester 5 and 7 is also high (mean = 3.92). The
average value of questionnaire responses in same high category indicates that entrepreneurial self-
efficacy is able to positively influence entrepreneurial interest. The results of this study which prove
that entrepreneurial interest is positively influenced by entrepreneurial self-efficacy are in line with
various previous studies, namely research by Wilson et al. (2007) and Tsai et al. (2016) which has
proven the positive influence of entrepreneurial self-efficacy on entrepreneurial interest.

Based on the results of data processing, attitudes towards entrepreneurship have been shown to
play a significant role in positive relationship between entrepreneurial self-efficacy and entrepreneurial
interest so that second hypothesis in this study is accepted. The mediating role of attitudes towards
entrepreneurship is in accordance with mediation requirements where relationship between independent
variable on mediation must be proven significant and relationship between mediating variable and
dependent variable is also proven to be significant (Baron and Kenny, 1986). The meaning of these
results is that having strong self-confidence regarding ability and skills to form and manage a business
can increase interest in entrepreneurship in IE FST USD student semester 5 and 7 through a positive
attitude towards entrepreneurship.

Attitude towards entrepreneurship is a positive or negative assessment or perception related to an
individual's career choice as an entrepreneur (Lifian and Chen, 2009). Based on results of respondents'
answers, it is known that students' positive attitude towards entrepreneurship is high (mean = 4.03). A
positive attitude towards entrepreneurship which is classified as high means that IE FST USD students
in semesters 5 and 7 have a positive perception of entrepreneurship as a career choice. Level of
entrepreneurial self-efficacy and entrepreneurial interest of IE FST USD students in semester 5 and 7
is also high with an average response value of 3.78 and 3.92, respectively. These results can be
interpreted that high level of entrepreneurial self-efficacy is able to form positive perceptions related to
career choice as an entrepreneur so that it can encourage a strong interest in entrepreneurship.

The results of this study are in line with previous research by Tsai et al. (2016), Blasco et al.
(2018), and Shahab et al. (2019) which has proven that mediating role of attitudes towards
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entrepreneurship on positive influence of entrepreneurial self-efficacy on entrepreneurial interest. Self-
efficacy is a motivating factor so that it has ability to influence a person's attitudes, behavior, and actions
(Bandura, 1997). Confidence in abilities and skills in starting a business can motivate a person to have
a positive attitude towards entrepreneurship. Individuals' high level of confidence in their capabilities
and talents fosters confidence that they can start a business. This belief ultimately motivates and
encourages one's behavior and attitudes towards entrepreneurial activity (Shahab et al., 2019).

5. Conclusion

Based on results of data analysis and processing, as well as through hypothesis testing based on
research objectives, researchers obtained two conclusions. The first conclusion is that entrepreneurial
self-efficacy has a positive effect on entrepreneurial interest. The second conclusion is that attitudes
towards entrepreneurship act as a mediator of positive influence of entrepreneurial self-efficacy on
entrepreneurial interest. Both hypotheses in this study were accepted. Another conclusion that can be
drawn from research result is that entrepreneurial self-efficacy plays a positive role in formation of
interest or positive attitude towards entrepreneurship. Then, a positive attitude towards entrepreneurship
is able to form an interest in entrepreneurship.

The implication related to results of this study is that high interest in entrepreneurship is formed
because of a strong belief in individual abilities and skills in various things needed to manage a business.
This strong belief can be created and enhanced through support in the form of debriefing and training
related to entrepreneurship that is relevant to current situation, for example training with theme of digital
entrepreneurship. The many opportunities to attend seminars, trainings, and briefings in an organized
manner are expected to be able to form a positive attitude and interest in entrepreneurship. Suggestions
for further research is to involve other motivational variables that have potential to encourage high
interest in entrepreneurship. Research on motivational factors for a targeted behavior is certainly in
accordance with scope of Human Resource Management studies where management of human or
employee is an important issue.
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