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Abstract
Technological developments in society are separate space into two forms, real space and virtual space. The two 
meet each other when either individuals or communities use virtual space. Foucault described space to be three 
forms: dystopia, utopia, and heterotopia. This article aims to explain Instagram as virtual space that intersects real 
space, forming other spaces in the process. This article uses the perspective of the sociology of space and place 
while also using Foucault’s theory of other space. This study used the qualitative research method with a discourse 
analysis approach. The finding of this article is that there are six heterotopia principles contained in Instagram’s 
features. The results, Instagram forms other space beyond the activity of uploading photos or videos. Instagram 
as a real space becomes biased because of heterotopia. Individuals interpret Instagram differently as a place to 
share. On the contrary, when sharing activities, other individuals may use it for more than just sharing. Instagram 
has changed its space due to a shift in place use. Instagram can create other spaces besides its original function of 
uploading photos or videos through the other features on Instagram. 
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Abstrak
Perkembangan teknologi dalam masyarakat membagi ruang menjadi dua bentuk, ruang nyata dan ruang 
maya. Keduanya bertemu satu sama lain ketika individu atau komunitas menggunakan ruang virtual. Foucault 
menggambarkan ruang menjadi tiga bentuk: distopia, utopia, dan heterotopia. Artikel ini bertujuan untuk 
menjelaskan Instagram sebagai ruang virtual yang bersinggungan dengan ruang nyata, membentuk ruang lain 
dalam prosesnya. Artikel ini menggunakan perspektif sosiologi ruang dan tempat sekaligus menggunakan teori 
Foucault tentang ruang lain. Penelitian ini menggunakan metode penelitian kualitatif dengan pendekatan analisis 
wacana. Temuan artikel ini adalah terdapat enam prinsip heterotopia yang terdapat pada fitur-fitur Instagram. 
Hasilnya, Instagram membentuk ruang lain di luar aktivitas mengunggah foto atau video. Instagram sebagai ruang 
nyata menjadi bias karena adanya heterotopia. Setiap orang mengartikan Instagram secara berbeda sebagai 
tempat untuk berbagi. Sebaliknya, saat berbagi aktivitas, orang lain mungkin menggunakannya untuk lebih dari 
sekadar berbagi. Instagram telah mengubah ruangnya karena pergeseran penggunaan tempat. Instagram dapat 
membuat ruang lain selain fungsi aslinya mengunggah foto atau video melalui fitur lain di Instagram.

Kata Kunci: heterotopia; instagram; analisis wacana

Introduction

Today’s technological advances have the effect of changing the form of space into something more 
abstract. There is no longer the limitation of space as a real form or virtual space. The internet is an 
entity that is capable of changing this form, moving the realities of space and making real space more 
layered. This space is referred to as the virtual world. It is a space that in reality has blurred boundaries 
with space in the real world (Jordan 2009). The internet phenomenon has become a reality in the form 
of applications on smartphones (Feng 2005). This tangible format allows individuals to communicate 
with each other in real time via the internet. Even though it is an invisible space, human activities also 
occur in cyberspace. One of them is Instagram, an application used to share photos and videos widely. 
Users can share all events in either a photo or video format in the form of electronic data. They can also 
see other users’ events when they are shared in turn. Apart from just sharing, the application can be used 
for other activities such as communicating through the comments or direct messaging. Phenomena other 
than sharing events, or events from Foucault’s point of view, are referred to as heterotopia.

The concept of heterotopia occurs through Foucault’s critique of Rene Descartes’ description of space. 
Rene Descartes said that space is divided into two, namely materialistic-objective and spiritualistic-
subjective (Damajani 2008). Materialistic-objective space contains reality and character. On the other 
hand, spiritualistic-subjective is an intangible or visual space, including ideas, abstractions, and even 
spirits that are attached to certain areas. The division of the dimensions of space separates the ideas and 
the physical space. According to Foucault, a space has a relationship with other spaces and the social 
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structures in society. They cannot be separated. There are other spaces that can be read when doing a 
space reading. Foucault defines space into three; real space (dystopia), utopia, and heterotopia (Monita 
2010).

Dystopia is a real space. It can also be described a real form of space. It is a representation of reality as 
a form of human need. Instagram is a human reality that puts everything in its existence on show. This 
existence is linked to daily activities. Utopia is the shadow or will of the Instagram creator. This could 
be in the form of ideas or more specifically, the ideas behind the creation of Instagram. Unreal space has 
direct general relations, or it can even be contrary, with and to real space. Heterotopia is a mixture of 
both dystopia and utopia, showing the real form of utopia in the process.

Figure 1.
Imagining digital space as a subset of real space (Akmal & Coulton 2018)

Source: Personal data

Figure 1 explains the position or existence of a room. The goal is to be able to differentiate between 
real space and digital space. Real space is a form of space that humans can capture empirically. Digital 
space is in the middle and cannot be separated from real space. It is real and humans can capture it 
empirically. But the fact arises that it does not really exist. It is only able to be accessed by meeting the 
prerequisites. Digital space requires media such as a device, a strong signal and an internet quota. If the 
prerequisites are not met, the digital space will never materialize, meaning that it will never become 
a human empirical experience. The best way to see virtual space is by dividing the actual space in 
which there are two realities. However, this reality is still one. According to Tuan’s perspective, broadly 
dividing a space results in it containing a sense of inside and outside (Tuan 1977). Real space is the space 
outside the digital space, whereas the digital space is the space inside the real space that intersects with 
the real space. Gadgets are real spaces. On the other hand, Instagram is a digital space that intersects 
with reality in real space as a form of interaction.

Technology is increasingly developing which adds to the complexity of human interactions in space. 
In real space and digital space, social events can be divided into public and private social events. The 
spatial perspective can be divided into public real space, private real space, public digital space, and 
private digital space. The space remains one and there is a utopia in the real space. Every intersection 
between the real and digital space produces heterotopia. Instagram becomes a real space when it has 
been downloaded as an application on a device, but it can still be a digital space when it is still an 
application that has not yet been downloaded. 

To make it easier to analyze and explain the other spaces or heterotopia, this article used the heterotopia 
concept by Foucault. Figure 2 explains that digital space is a space that overlaps and has no boundaries. 
Foucault provided six principles regarding heterotopia. The virtual world can also be analyzed using the 
concept of heterotopia because according to Foucault, space is not limited by geographical boundaries 
(Foucault 2008). Foucault does not explain this in detail but there is no geographic boundary in this sense 
so long as there is room for Foucault’s heterotopia analysis to be used. One way to explain heterotopia is 
food. In a food-focused company, there are sustainable and positive business practices. It has an impact 
on the power structure provided by the food provider in reference to culture, health, and nutritional 
content (Castro et al. 2018). In addition, there have been several previous studies on Instagram and 
heterotopia. Instagram is used intensively by educators to engage in knowledge exchange, and this has 
had an impact on education in the digital era (Carpenter et al. 2020). Instagram can also be used as a 
method of digital marketing by a company by taking advantage of the features on Instagram (Kusuma 
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2018). Heterotopia analysis can also be used to analyze urban spaces and people’s behavior. The results 
in the urban landscapes are interpreted as heterogeneous spaces, and the equality in urban communities 
is examined (Sudrajat 2012). Furthermore, in general, heterotopia in social media can exist through its 
functions and capabilities. Social media can be used as an attractive public space as it encourages the 
users of social media to engage in conversations about the issues in society (Lee & Wei 2020). 

Figure 2.
 Philosophical model for inter-spatial interactivity (Akmal & Coulton 2018)

Source: Personal data 

This article aimed to explain Instagram as virtual space that also involves other spaces when it intersects 
with real space. It is interesting to study the phenomenon of other spaces on Instagram through 
postmodern sociological conceptions, more specifically Foucault’s heterotopia concept. This research 
focuses specifically on the emergence of heterotopia on the social networking application Instagram. This 
is interesting to study because Instagram is not only a place to upload photos and videos electronically. 
It has other functions that are generally capable of producing interactions. These other functions will be 
studied because according to Foucault, another function creates another space, known as heterotopia.

Research Method

In this article, we wanted to reveal the existence of other spaces on Instagram in depth. This cannot be 
explained numerically. An explanation is a description of a reality, therefore this article used a descriptive 
qualitative research method because it aims to explain the other spaces on Instagram. Qualitative research 
methods are used in research that intends to understand a phenomenon based on the experiences of the 
research subjects, for example, through their behavior, perception, motivation and actions (Moleong 
2003). The hope is to be able to produce articles in a descriptive and holistic manner in the form of words 
and language. In a natural context, this is done by utilizing various scientific approaches. 

This article used a discourse analysis approach. The concept of discourse according to Foucault is a 
meaning formation activity that is the essence of human relations. It produces big concepts, namely 
knowledge and power (Foucault 2012). According to Gee, the key to discourse is “confession” 
(Gee 2005). The unification of language, activities, intelligent, values, convictions, images, objects, 
instruments, and places in such a way as to prompt the recognition of the person as a certain sort of who 
(personality) is included in a specific sort (action) within show (Gee 2005). This activity then forms the 
identity of the subject. The subject must repeat it so then they can be recognized. However, when what 
is done is quite different from before but the subject is still recognizable, the subject is changing and 
transforming the discourse.

Zufar & Sari: “The other space of social media”
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This method was chosen because it can be used to study the discourse through the activities on Instagram. 
Before conducting the study, the author conducted observations on Instagram for 6 months from January 
2020 to June 2020. This article used the participant observation method. Participant observation is a 
method observation where the researcher is also part of and participates in the phenomenon under study 
(Kawulich 2005). The first step in observing the virtual space, especially one like Instagram, is that 
everyone must have an account to become a user of Instagram.  The observation was conducted using 
personal accounts that had been made previously. The observations were made by looking at the data 
according to the six principles of heterotopia. After the data was collected according to needs of the 
article, the analysis was carried out. The observations were made without classifying the subjects or 
accounts on Instagram. This was in order to be able to observe the use of space on Instagram by looking 
at the activities of the subject on Instagram. The subject in question was all things related to Instagram, 
especially other spaces on Instagram.

Other spaces in Instagram are presented through the representations of constant innovation by Instagram. 
This innovation is in the form of utilizing the features available on Instagram. The features include 
cameras, Instagram Stories, Instagram Live, highlights, the feed, filters, captions, comments columns, 
the buttons for liking and saving photo or video posts, direct messaging, tagging and Sharing. These 
all represent other spaces where the representation of meaning occurs on Instagram. The meaning 
representation was then analyzed. The analysis was carried out by looking at the spaces used by the 
activities on Instagram. These activities were in the form of posting photos, videos, Instagram stories and 
providing captions that accompany the posts. The posts were then analyzed to determine the meaning 
that the Instagram content creator wants to convey. The analysis was carried out by not only looking 
at “images” but also interactions, language, symbols, and the user actions or activities in the Instagram 
space.

Results and Discussion
The beginning of Instagram

Instagram is a social media platform that was founded in 2010 by Kevin Systorm and Mike Krieger. 
Instagram was created to share photos and videos which can also link to other social media accounts 
such as Facebook, Twitter, Tumblr and Flickr. The Instagram application can be downloaded from the 
Apps Store as of 6 October 2010 and from Google Play since April 2012. The emergence of Instagram 
received a positive response, as can be seen by the large number of users since its initial launch on the 
Apps Store. As many as 100 million users have since downloaded and registered on the application 
(Abbott et al. 2013). In 2012, Instagram was bought by Facebook, meaning that the current owner of 
Instagram is Mark Zuckerberg.

Instagram users can upload photographs and short videos with a maximum duration of 15 seconds 
(Salomon 2013; Karimkhani et al. 2014). The photos or videos can be selected from the device gallery 
or they can be taken directly through the Instagram application. This is because Instagram itself has a 
camera feature that can capture photos and videos (in less than 1 minute if uploaded on the page feed) 
directly. Figure 3 shows that Instagram also provides photo and video filters that are free to use before 
uploading. The filters function to adjust the color (tone) of photos and videos. The purpose of filters is 
to beautify the colors and appearance of the photos and videos before uploading them. The Instagram 
application users can also correct the size of the photos and videos by cutting them according to their 
preference. The photos and videos to be uploaded can be given an explanation. A description space will 
be displayed below the photos and videos after uploading (Huang & Su 2018). This description serves to 
explain the photos and videos that are to be uploaded. The photos and videos that will be uploaded can 
also be used to tag the person in the image. The tagging is done by tabbing the “Tag Person” menu when 
the photo is to be uploaded. In addition to marking the people who are registered as other Instagram 
users, photos and videos can be given a location description using the “Add Location” feature tab. 
Instagram will search for the location. The location description will then appear at the top of the photo 
or video after being uploaded successfully.  

Instagram account owners can link their photos and videos to other social media such as Facebook, 
Twitter and Tumblr (Kusuma 2018). The option to share or send photos and videos that have been edited 
on the Instagram application is available before the photos and videos are formally uploaded. The menu 
display and features described can be seen in the attached image below.

The appearance and space of Instagram has become more varied after being acquired by Mark Zuckerberg. 
Before being acquired, the features on Instagram looked simpler as a social media place to share photos 
and videos. However, after being acquired, Instagram’s filters and features have become more varied. 
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The old Instagram app icon looks like an aesthetic Polaroid camera. The icon symbolizes Instagram 
as an application for creating and capturing photos and videos in box frames like the photos from a 
Polaroid camera. After being acquired, the Instagram application icon looks more colorful. The new 
appearance of the Instagram application signifies the novelty of the new ownership and the diversity of 
its features. Instagram has been reborn without losing its original function as a social media application 
where you can upload and view photos and videos. New features have sprung up on the Instagram 
application. There is now a feature to send uploads (photos or videos) to other Instagram users in the 
Instagram room. Stories that are private will appear in a Direct Message.

 

Figure 3. 
Photo editing room on Instagram before upload

Source: Personal data

Image posts from other accounts can also be saved to “collections’’ by other users. The two features 
are adjacent to the Love and Comment icons in Instagram’s new look. In the previous version of the 
Instagram application, the icons Love and Comment included a description of the functions of the 
icons, namely “Like” and “Comment.” The new Instagram application only shows a symbol without a 
description. This shows that the existing spaces on Instagram are now more diverse. The feature in the 
form of an icon shows that there are no limitations regarding the function of the feature. Uploaded photos 
can be commented on and liked by other users on the Instagram application. As a social media platform, 
Instagram can be a place to add friends by following other Instagram users. This act of following and 
being followed makes Instagram a space for social interaction. Social interaction does not only occur 
within the “likes” and “comments” on uploaded photos or videos. The uploaded image will appear in 
the follower’s home space. Putting a “Love” on a photo or video that has been posted indicates that the 
uploaded photos and videos are considered to be beautiful, neat, and attractive. The more “likes” that 
there are on the uploaded photos and videos, the more that the photos and videos will continue to appear 
on the explore menu. Figure 4 shows the explore menu and how it is a feature on Instagram that will 
allow the users to find others.

The features on Instagram have changed to make it easier for the users to express themselves freely. 
Users can upload videos with a longer duration than the previous time limit. On Instagram, there is 
room allowing users to upload videos live on the Stories menu in the top left of the screen. The room is 
called “Instagram Live.’’ When a user enters the Instagram Live room, they can interact directly with 
other users. Interactions on Instagram Live are like watching a show on a television screen. We can join 
the show through the option “Join Live” and provide love and comments on the screen. The maximum 
duration of an Instagram Live video is one hour. Instagram Live is a new feature on Instagram with the 
aim of not limiting the duration of Instagram Stories and providing actual recordings.

Another feature is Instagram TV. Instagram TV is a new feature on Instagram that allows users to upload 
videos of a duration of more than one minute. As the name implies, Instagram TV displays videos and 
shows them indirectly with a long duration. They can be watched by other Instagram users after the 
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video is uploaded. Unlike Instagram Live, it cannot be broadcast continuously because it will disappear 
by itself within 24 hours. Instagram TV will be saved on the feed of other Instagram users and it is lost 
only if the user deletes it. The feed is a space to display profiles along with any uploaded photos and 
video.

Figure 4. 
Instagram’s explore menu

Source: Personal data

Instagram can be understood to be a social media platform where there is an interaction virtually. The 
space is in the form of several “features” such as cameras, Instagram Stories, Instagram Live, highlights, 
the feed, filters, captions, Comment Room buttons, liking and saving photo or video posts, direct 
messaging, tagging and sharing, Instagram Live, Instagram TV and others. These kinds of features are 
not just “tools” or innovations. A virtual space intersects with real space when the application has been 
installed and it is functional in the real space, namely through the device. Users use the other functions 
of Instagram as a space to share moments and stories through both photos and videos. Before someone 
can use Instagram’s features, they must first register themselves in order to have an account. After 
becoming registered, they then have a profile on Instagram. This profile is a bridge between the real 
world and the virtual world, and a profile of something that is not real (Lee & Wei 2020). 

The profile content is the result of curation by the users (Papacharissi 2002; Donath & Boyd 2004; 
Marwick & Boyd 2011; Lee & Wei 2020), unlike in the real world. The profile is a person’s persona 
on social media, adjusting to the user’s context (Zhao et al. 2013). For example, for a traveler, the 
profile content will be filled with travel activities. Regarding the other features on Instagram, it shifts the 
function of the social media platform to more than just a place to upload photos or videos. Instagram as 
a space means that the results of the uploads have mutual meanings that intersect with each other. This 
phenomenon was later referred to by Foucault as heterotopia. 

Other spaces on Instagram

In order to know and experience the other spaces on Instagram, it is necessary to have an account. 
The beginnings of prospective Instagram users as subjects in the heterotopia is the need to register 
themselves. This method is used to make a representation of themselves in real space. After that, the 
subject becomes part of the community in the real space. The subjects can carry out activities in the 
real space by sharing or uploading photos or videos. However, the subjects never see Instagram as a 
space for either utopia or heterotopia. Social network users do not know each and every audience of 
their content. The users have only an imaginary audience that influences them when presenting. Since 
the intended audience may differ between the social media services, users often change the pattern and 
form of their posts based on the character of the service of each social network (Litt & Hargittai 2016; 
Ljungberg 2020). 

Instagram as a real space has a utopian space behind it. The utopian space in reference to Instagram is 
because it is not only used as a place to put photos and videos. It can be used as a discourse battle arena 
through the photos and videos posted on the user pages. The utopian space and real space mix together 
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as if the utopian space is invisible. There is a discourse struggle for as long as Instagram is still there, 
hence the discourse exists in unreal spaces. If you use the concept of Foucault’s utopia and dystopia and 
how they have been mixed on Instagram, this makes a heterotopia space (Foucault 2008).

There are six principles regarding heterotopia (Topinka 2010). These are crisis heterotopia, where het-
erotopia is not eliminated and makes it function in other ways. Heterotopia has the power to connect 
multiple spaces and conflicting locations in one real place. Heterotopia is partly characterized by chunks 
of time where other spaces are open and closed simultaneously. Heterotopias’ function is increasingly 
illusory and continually refined. Foucault’s first principle mentions crisis heterotopia, but crisis hetero-
topia gradually disappears. 

According to Foucault, crisis heterotopia occurs in primitive societies. In modern society, its remains 
can still be found. The disappearance of crisis heterotopia can be replaced by aberration heterotopia 
(Foucault 2008). Activities on Instagram initially include the shared photos and videos. On the other 
hand, there is also the discourse behind the photos and videos that were shared. The existence of photos 
and videos displays the luxurious lives of teenagers as a form of deviating from the social norms and 
values in society, as one example (von Wachenfeldt 2021). This luxurious private life in reality does not 
need to be widely displayed. This form of personal life is displayed in the form of photos and videos 
uploaded to the account.

Figure 5. 
A socialite on Instagram
Source: Personal data

Irregularities in use of the Instagram application can be seen through the uploading of photos and videos 
on the subject’s account. Posting on social media aims to show the existence of individuals in the real 
world. In order to be recognized by the environment, some uploading habits include luxury and arrogant 
behavior (Mahendra 2017). This method of mingling usually occurs between teenagers in urban areas. 
The high cost of the association forces teenagers to do anything to be recognized. Figure 5 shows that 
these users usually characterize or are characterized as socialites. Socialite use expensive branded goods 
and go to exclusive places (Pradhana 2019). Apart from wanting to be recognized by the environment, 
they also aim to increase the number of followers of their account. For adolescents, more followers 
than those who they follow means that they feel famous (Khamis et al. 2017). This can be done either 
intentionally or accidentally by most Instagram teen users. The more followers they have, the more 
that the user posts, making their activity widely spread. Space on Instagram strengthens the existence 
of the users, who are supported by various kinds of innovation on Instagram. The number of likes and 
comments on photo and video posts makes these posts popular. Having a large following on Instagram 
is a goal in order to prove the existence of the Instagram users. 

Apart from the number of followers and likes on the posts, verified user accounts are also a sign that the 
owner of the account is an important figure. Account verification can be submitted through the “Account” 
menu. Account verification can be seen by the blue check icon that appears next to the Instagram account 
name. The blue check symbol indicates that the account is an original or verified account which includes 
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prominent public figures, celebrities, global brands and represented entities (Boerman 2020). Requests 
for verified accounts are submitted by users on Instagram through the “Request Verification” menu, 
including their full name and what they are known for.

Then the user needs to select a category field to indicate the account focus. The account categories 
consist of news/media, sport, government/politics, music, fashion, entertainment, blogger/influencer, 
business/brand/organization, others. This category can be selected in the process of forming the identity 
and activity of the account, which will be verified later. Users also need to attach a government-
issued identification file as a condition for requesting verification of their Instagram account. Once 
sent, Instagram will consider the request. Not all users can have a verified account, even though they 
have made a request. The account verification icon certainly has a big impact on other users. With a 
blue check icon next to the account name, the Instagram account then gets more attention from others. 
Verified accounts are then known as celebrities or Instagram celebrities, which aims to strengthen the 
existence or influence of the figure behind the account (Boerman 2020). 

Foucault’s second principle suggests that heterotopia is not eliminated and makes it function in other 
ways. The initial function of Instagram was quite another thing in the midst of society early on. As 
time went on, the need to display the subject’s presence increased and Instagram began to be flooded 
with users. In addition to acting as a place to put photos and videos to meet someone’s existential 
needs, Instagram has been transformed into a space for economic activity and spreading propaganda 
(Lalancette & Raynauld 2017; Zulli 2018). Innovation on Instagram is growing through the option to 
activate an Instagram account as either a personal account or a business account. A business account is 
a personal account transferred to a professional account. Professional accounts are used by users who 
want to access insights about their followers, account performance, new contact options and more. A 
professional account will make it easier for users to make promotions on Instagram and help them to 
reach more people. The contact option that you get on a professional account serves to make it easier for 
other users to contact them via the “contact” button on the profile. 

Initially, the personal accounts were limited because there was a private menu. This type of account only 
shares things with their confirmed followers and provide access to view their profile. A professional 
account cannot be made private because it will then fail to increasingly reach a wide range of other 
users. The switch from a personal account to a professional account is done for free by selecting the 
corresponding account category. The categories include artists, musicians/bands, bloggers, clothing 
(brands), communities, digital creators, education, entrepreneurs, health/beauty, editors, authors, personal 
blogs, products/services, gamers, restaurants, beauty, cosmetics and care, grocery store, photographers, 
shopping and retail, and video creators.

Categories can be selected in order to describe the job or identity of the account owner. There will be the 
option for the account owner to show or hide the description of that category on their profile. This shows 
that Instagram today is not only a space for sharing photos or videos, but to show the work and identity 
of the user as well. Professional accounts have the function of spreading economic promotions widely. 
Many traders are used to offering their products through the platform. Apart from traders, professional 
accounts are used to spread their discourse widely so then they can influence their followers and other 
users.

The use and placement of space on Instagram continues to shift. In modern culture, Instagram has 
become a trending search engine. It can be consumed en-masse. In Kuwait, which is still influenced by 
its traditional culture, Instagram can affect daily activities. Those of the male gender are more likely to 
upload personal photos than women, as well as offering more personal information (Alkandari et al. 
2016). However, it is undeniable that women can be more open about uploading photos and disclosing 
their personal information. As a result, there is the phenomenon of influencers on Instagram.

Influencers have become easy targets for the promotion of a product. The goal is to promote goods or 
services through influencers by the means of endorsements to reach a wider range of accounts so then 
they can penetrate the market. The hierarchy is clearly visible through this capitalistic economic model. 
This activity endorsement occurs on the account of a product that wants to collaborate with accounts 
that have a large number of followers. Accounts that have a large number of followers are considered to 
be trusted and verified accounts. The number of followers is used as a marketing target for the product 
that is to be offered (De Veirman et al. 2017). The merchant account will make a payment based on 
the contract rate of the nfluencer. The influencer will then receive the product and offer it through their 
Instagram account. This form of marketing is done by posting videos or photos of them consuming the 
product in an endorsement in accordance with the agreement or contract with the merchant. This activity 
of endorsement shows that Instagram is another space for a broader economic activity.
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The third principle offered for analyzing heterotopia is that heterotopia has the power to connect multiple 
spaces and conflicting locations in one real place. Foucault gave the example that parks are used as a 
form of city unification by various sides (Foucault 2008). Parks can also be used as a depiction of the 
symbols of the world in one place. Instagram brings together reality and the virtual world until there 
is no difference. Figure 6 shows that Instagram can be seen as a subject’s memorable album, photo 
exhibition space, freelance portfolio and many other things through one platform (Scolere 2019). The 
unification of all forms of real activity today can be done virtually through Instagram. Instagram is more 
than just putting photos and videos on a page.

Figure 6. 
Utilization of an Instagram account as a work portfolio

Source: Personal data 

Since Instagram was launched in 2010, the growth in the number of users has continued to increase. 
The increasing number of users is in line with the increasing number of activities that take place on 
Instagram as both a place and a variety of spaces. One of the spaces formed is a photo exhibition. Based 
on the shape, this photo exhibition is not as regular as other exhibitions. If there is a photo exhibition, it 
usually requires a photo critic. In contrast, on Instagram, everyone can criticize or praise the shots shared 
by an account. Likewise, on the matter of time, Instagram is used as an exhibition space with no time 
limit so long as the account owner does not delete the photo and other users do not block the account. 
The types of photos also vary. 

There are eight categories of photo content determined through content grouping. The content categories 
are friends, food, captioned photo, pet, activity, selfies, and fashion (Hu et al. 2014). Furthermore, in the 
fourth principle, the heterotopia is partly characterized by chunks of time. Instagram includes time slices 
and pieces of its user’s profiles (Rymarczuk & Derksen 2014). It shows that there is a past, present, and 
future. A timeline is a collection of time that gets mixed up, becomes an accumulation of its own time. 
However, seeing the future on Instagram cannot be seen through the timeline. It can be seen through the 
photos and videos of an event agenda. It can also be seen in the form of digital event flyers. This form 
of timeline is a complex structured and ordered heterochronic form. The history of the digital subjects 
can be collected through the Instagram platform itself. This archive is only visible to the application 
administrator and to the owner of the application.

The appearance and method of working on Instagram is more or less similar to Facebook. The difference 
is that Facebook is basically an imitation of a community. Because Facebook bought Instagram in 2012, 
of course the features are similar even though they both have their own respective advantages and 
disadvantages. However, in principle, the difference between the two applications is not too striking as 
they are a collection of real time. Instagram is able to collect in detail the time that an event happens 
in order to remind us of the events at that time later on. This is in line with Foucault’s thought on 
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the principle of the fourth heterotopia. Instagram is like a library or museum in that time never stops 
accumulating (Lord 2006; Foucault 2008). Instagram reminds us that the shared moments are a form of 
celebration like a festival, with the aim that they can be shared again in the future. Instagram incarnates 
as time, although it occasionally incarnates as an alarm to share the memory of the account owner. This 
is because Instagram is a global archive of the world’s individual memories, transcending time and 
penetrating the ages. All forms and all tastes in places of time are placed independently of time and are 
indestructible, eternal, and without limits (Foucault 2008). 

The fifth heterotopia principle is that other spaces are open and closed simultaneously. All social 
media is like that, and Instagram is among them. Instagram requires every subject to register in order 
to engage in digital activity. In addition, there is a payment feature when using the photo promotion 
feature extensively. Registration and the promotional payment features are portal barriers between those 
who are allowed to access and those who are prohibited from accessing. Instagram also has a domain 
between the public and private in the settings. The goal is to limit other people from being able to see 
the photos and videos that are placed on a user’s profile timeline. These settings can still be seen by 
Instagram’s application administrators and the account owners. The application looks as thought it is 
open but it is actually exclusive. In addition, the latest features on Instagram have limits according to the 
choice of the account owner. This feature is called ‘Close Friend’. Close Friend refers to a list of close 
friends who have been given permission by the account owner to view and comment on the story. This 
happens when the Instagram users activate the feature. The result is that the story can be seen by the 
users who are on the associated list.

Instagram and other social media are exclusive because they require a device and access in some form 
to an internet quota. This is often accessed by purchasing it from a service provider. Therefore not all 
people are able to access Instagram, even though Instagram seems to be fully open otherwise. The 
gaps in the access to the digital world are still a major factor generally. Rural and urban communities 
in Indonesia, according to Indicators Communication Technology (ICT), consist of households who 
are able to access the internet by only 26.3% and 48.5% respectively (Hadi 2018). Not even half of 
the total population in Indonesia is able to access the internet, according to these statistics. The main 
factor causing this gap is the availability of computer facilities and the internet connection connectivity 
(Warschauer 2003). The lack of access is also caused by low wages, meaning that the amount of capital 
owned by each household is not enough to pay for reach it (van Dijk 2014).

The culture of the Indonesian people is not yet accustomed to interacting when using social media. 
Interacting in the digital world is not a part of society itself. Today’s digital world is an important part of 
people’s lives. This means that through social media, individuals can manage their social relationships 
and engage in symbolic activities as and alongside social interactions. Social media can act as a bridge 
for individuals and communities to make their social interactions easier (Woodward 2007). People do 
not see these limitations as carrying out their social functions. In the last principle, Foucault offers seeing 
heterotopia, namely by seeing heterotopias’ function as increasingly illusory and continually refined. 
Illusions that seem to represent reality are capable of creating real space. Even though something that 
looks real from the heterotopic perspective, it is an unreality compared to real space. Instagram, for a 
certain period of time, is continuously updating its application, regardless of the appropriateness of the 
performance of the application or the features in it. The result is that the illusions of the representation 
of the subject that can be seen by the other subjects are shown as real.

Every photo and video can be interpreted as a representation of the account owner. The Instagram ‘Story’ 
feature allows us to see daily representations of the account owner for 24 hours. Other features such 
as a blue tick on a profile indicates “special” people in the community, such as artists or public figures 
in the community. Profiles with blue ticks can be accessed and opened at any time. The utility is clear, 
indicating that we can communicate directly with the public figures. However, in reality, these accounts 
are often not personally controlled by the public figures but instead by administrators employed by the 
public figures. 

Foucault gave the example of a brothel. According to him, the illusionary space presents itself in every 
real space in human life which is partitioned as an illusion (Foucault 2008). This mixing of spaces 
presents the illusion of Instagram space through personal profiles where uploading the latest photos or 
videos is an individual reality. However, each upload does not accurately represent the reality of the 
user. This kind of situation is similar to an individual’s daily life which is often regulated by a clock. The 
clock binds the individual activities from morning to night. The clock does not represent real time. The 
clock only represents the time and use of time that relates to the freedom of the individual. 
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Conclusion

This conclusion is based on the results of the analysis above, in that the heterotopia principles on 
Instagram are fulfilled. Instagram can be analyzed using Foucault’s six principles of heterotopia. A place 
generates more than one space after being used by the user. Instagram is no longer just a place to share 
photos and videos. It can also be used for other activities which contain a discourse of their own and 
can be interpreted based on the shift in activity. Place changes its meaning as a result of the dynamics 
of the overlapping spaces. Instagram as a real space becomes biased because of the heterotopia present. 
Individuals interpret Instagram as a place to share, even when o the contrary, individuals also engage in 
other activities. They starting to demonstrate their existence in their environment by presenting illusions 
when interacting with people who have power. Instagram has changed its space due to a shift in place 
use. Instagram can create other spaces besides it is original function of uploading photos or videos 
through the other features on Instagram.
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