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Abstract
Social media, as part of the political experience, is an emerging trend in the sociology of youths and politics. 
The present study aimed to investigate the dynamic role of social media in the context of promoting political 
participation in Lebanese society. A quantitative survey method was used to collect the data from the field, and 
a total number of 260 questionnaires were filled in throughout the study. The study suggests that people are 
openly sharing their political opinions on social media platforms and that their expression rate in terms of sharing 
and learning political knowledge is increasing. The majority of respondents are using Facebook, Twitter, and 
Instagram for political purposes. The creation of social media has brought about an innovative advancement 
when it comes to individuals participating freely for political reasoning. Additionally, with exciting features 
and the freedom to share videos, pictures, and status updates, social media applications increasingly allow them 
to participate in political discussions. Where social media is providing opportunities for the public to participate 
in politics, electronic media is also facilitating a generation in terms of them gaining political knowledge from 
political talk shows. Social media’s appropriateness for spreading something broad has triggered a contagious 
phenomenon that allows every notice polled to be accessed by everyone. It is possible to conclude that social 
media is suitable for use as an online political platform, and it provides an opportunity for the respondents to 
participate in the political sector of their country.
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Abstrak
Penggunaan media sosial sebagai bagian dari pengalaman politik adalah tren yang muncul di bidang 
sosiologi pemuda dan sosiologi politik. Penelitian ini bertujuan untuk menyelidiki peran dinamis media sosial 
dalam mempromosikan partisipasi politik dalam masyarakat Lebanon. Metode survei kuantitatif digunakan 
untuk mengumpulkan data dari lapangan, dan total 260 kuesioner diisi sepanjang seluruh studi. Studi ini 
menunjukkan bahwa, orang secara terbuka berbagi pendapat politik mereka di platform media sosial, dan 
ekspresi mereka untuk berbagi dan belajar pengetahuan politik semakin meningkat. Mayoritas responden 
menggunakan Facebook, Twitter, dan Instagram untuk tujuan politik mereka. Media sosial telah membawa 
kemajuan inovatif yang membuat individu dapat berpartisipasi secara bebas dalam hal politik. Selain itu, 
dengan fitur-fitur menarik dan kebebasan untuk berbagi video, gambar, dan pembaruan status, aplikasi 
media sosial semakin memungkinkan mereka untuk berpartisipasi dalam diskusi politik. Di saat media 
sosial memberikan kesempatan kepada masyarakat untuk berpartisipasi dalam politik, media elektronik juga 
memfasilitasi suatu generasi dalam hal memperoleh pengetahuan politik dari talk show politik. Kesesuaian 
media sosial untuk menyebarkan sesuatu yang luas telah memicu fenomena menular yang memungkinkan 
setiap pemberitahuan dapat diakses oleh semua orang. Studi ini menympulkan bahwa  media sosial cocok 
untuk platform politik daring, yang menyediakan kesempatan bagi responden untuk  berpartisipasi dalam 
sektor politik negara tersebut.

Kata kunci: peran media sosial; teknologi informasi; internet; partisipasi politik; Lebanon
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Introduction

Everyone needs information to support their social or political activities in their regular life, aiming 
to access information as quickly as possible (Theocharis & Lowe 2016). Information Technology 
(IT) has experienced the emergence of social media has followed a phase of development with the 
emergence of the internet. The use of social media allows an individual to interact, socialize, and 
communicate without the obstruction of space and time (Lilleker & Koc-Michalska 2017, Bode & 
Dalrymple 2016). Social media offers everyone interested the chance to participate by contributing 
and providing feedback openly, in addition to making comments, and sharing information in a fast 
and unlimited time-frame (Cai & Zhou 2019).

Since its emergence, social media has been intended as a platform for its users to easily participate, 
share, and exchange information and ideas in virtual communities and networks. The facilities of 
social media include blogs, social networks, forums, and a visual world. Social media can be used 
as a form of online promotional media in the political marketing field where people can visit and 
read the information about politics and updates on political matters. Aside from that, it can be used 
as potential form of interactive promotional media to sensitize voters regarding political information 
on voting, campaigns, and events.

The term’ political participation’ is a part of a behavioral approach (political behavior) in political 
science. It has importance in the sociology of politics (Saud 2020, Kozman & Cozma 2020). Political 
participation through social media platforms is unique, and it provides a better opportunity for people 
to participate in online spheres. In Lebanon, social media may encourage people to participate more 
freely, encouraged, and supported by a democratic climate. It guarantees that everyone can share their 
opinion and express their ideas on social media freely; however, people’s participation through social 
media can act as a social agent and change politics’ nature (Lee 2017, Daher et al. 2017, Paler et al. 
2020). Thus, the electronic media characteristics specific to democratic changes may increase through 
Lebanon’s social media activities, which have become very dynamic. The higher the rate of social 
media use, the higher the increase and impact on social movements and political change in Lebanon.

The context of democracy also influences individuals when they are conveying their views on social 
media. The most common platform is Twitter for stimulating political participation (Oni et al. 2017). 
Twitter is a type of social media platform that influences political change through the formation of 
public opinion, it has the feature of hashtags (Bode & Dalrymple 2016, Bossetta et al. 2018, Berti 
2019). The hashtag involves three forces at once, which localize the topic, focus the topic, and 
make it present within an easy internet-based search system. Because it takes place virtually with a 
limited sentence capacity, content on Twitter can share short bursts of political opinion. Various other 
platforms seek to increase political participation, including Facebook, Line, Instagram, WhatsApp, 
and others (Boulianne 2018, Saud et al. 2020).

The present study aimed to assess the significant contribution of social media platforms in support 
of political participation among internet-using Lebanese citizens. This study seeks to identify what 
social media platforms are usable and how they emerge as an essential participation tool. Social 
media’s role plays an essential role in spreading information about social and political matters to the 
broader community in all fields.

Research Method

Creswell & Poth (2016) stated that the methodology is a logical procedure that is part of the scientific 
process. It indicates the rules, principles, and procedures used to guide a scientific examination. The 
presented study was quantitative through a survey that was used to compile the data. The analysis 
and interpretation of the data in the present research will be discussed. The targeted population 
was individuals under the age of 35 years, and in terms of gender, both males and females from 
universal backgrounds participated, including those who had already or were currently participating 
in political activities. The data collection procedure was through an online Google Form directed 
at the students currently studying in the colleges, universities, and schools in Lebanon. The form 
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comprised of 51 questions generated to approach the respondents in the Lebanese universities. A total 
of 260 respondents responded to the structured online questionnaire. The data compiled in Microsoft 
Excel, and it was further analyzed using SPSS v.25. Descriptive statistics were applied to get the 
frequency and percentage distribution.

Results and Discussion

Demographic information

The socio-demographic variable results (Table 1) show gender, age, education, family type, and the 
participants’ monthly income in this study. It explains that the majority of the respondents in this 
study were young. We categorized age into three groups where each group has a different level of 
percentage. Thus, starting from 53.8%, the majority were under the age of 21-25 years old, while 
43.1% were in the category of 25-30 years old, and the remaining 3.1% were more than 30 years old. 
Therefore, the majority of young respondents were 21-25 years old. Table 1 also presents the gender 
category, where the majority (75%) are male, and less than half (25%) were female.

A family is a group of individuals related to one another by blood ties, marriage, or adoption, forming 
an economic unit. In the nuclear family system, the married couple lives with their children while 
in a joint and extended family, the married couple lives with one or even two of the family’s earlier 
generations (Sultana 2017). The results show that less than half (46.9%) had a joint family system 
while 40.8% were in a nuclear family system, and those in the extended family system totaled 
12.3%. Moreover, most of the respondents (55%) were living in an urban area, while 45% had a 
rural background. The socio-demographic information shows the gross monthly family income of 
the respondents. The data show that almost one-third of the respondents (32.3%) mentioned that their 
aggregate monthly family income from all sources was more than 800 USD while 25.4% had between 
401-600 USD, 18.8% had between 201-400 USD and 18.5% had accumulated a monthly family 
income between 601 to 800 USD while the remaining (5%) were in the category of below 20.000 USD.

It further explained the type of schooling and educational qualification of the respondents. The 
majority of the respondents (80.4%) had education level up to a Master’s degree and above, while 
18.1% had graduated. In Lebanon, a Master’s degree is equal to 18 years of education, and graduation 
is equal to 14. The statistics show that almost half of the respondents (47.7%) had gone through 
private schooling, 43.5% had studied in public educational institutes, and 8.8% fell into other. Here, 
‘other’ means mixed schooling between both public and private educational institutes. According to 
the statistics in Table 1, most of the respondents are youngsters who are educated and have a diverse 
background in culture and society. Their political participation through social media could explain 
their level of activity. According to the gender variance, males are more active at participating in 
politics than females, which indicates the patriarchal characteristic of Lebanese society and male 
dominance in the public spheres of life.

Opinion about the usage of social media for politics  

Social media provides information to the world (Harris et al. 2017); however, at the same time, it is 
facilitating the youngsters who are seeking to participate in the collection of information for a political 
purpose (Saud et al. 2020). According Table 2, half of the respondents (55%) mentioned that most 
general types of information about political events, functions, or programs were usually collected 
from social media platforms regarding the opinion of using social media for political reasons. Another 
percentage (35.8%) strongly agreed to collecting and learning about political events from social 
media applications. Youngsters regularly use their social media accounts to collect and follow their 
political leader’s information, get updates, and discuss it. The statistics further indicate that most 
of the respondents (56.5%) like to collect general information about their political representatives, 
political personalities, or political leaders. However, only 24.6% were likely to use social media 
platforms for political learning, specifically. 
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Does social media support you participating in activities that you like to post, like, or comment on? 
It is the usual practice for political aspirants to respond with comments, posts and likes to react to 
the information provided. Table 2 further shows that more than one-third of the respondents (39.6%) 
are likely to do this. The role of social media is not only about sharing information; however, it also 
solidifies the efficacy of social media users when it comes to politics (Ida et al. 2020). According 
Table 2, it can be concluded that most general (for open and analytical reasons) social media that is 
used for learning and participating for a political purpose may be supportive. It is what the present 
study respondents are most likely to use. In the current scenario, the strong participation in social 
media is widely selected as being a modern tool to engage and participate for a political purpose.

Table 1.
Socio-demographic variables

Categories Frequency Percentage (%)
Age scale
21-25 140 53.8
26-30 112 43.1
Above 30 8 3.1
Monthly income in USD
Below 200 13 5.0
201-400 49 18.8
401-600 66 25.4
601-800 48 18.5
Above 800 84 32.3
Gender Status
Male 195 75.0
Female 65 25.0
Education level
Bachelor’s 51 19.6
Master’s and above 209 80.4
Type of schooling
Public 113 43.5
Private 124 47.7
Other 23 8.8
Family type
Nuclear 106 40.8
Joint 122 46.9
Extended 32 12.3
Resident status
Urban 143 55.0
Rural 117 45.0

Total 260 100.0
Source: Survey questionnaire

Awareness of political knowledge 

In a democracy, awareness and learning are useful to gauge the candidates’ personalities and 
characteristics, and it builds the capacity to select or choose the right candidates for the vacant 
political position (Margetts 2018). The results in Table 3 show that most respondents (62.5%) agreed 
that watching television or reading a newspaper increases their interest in politics, which may also 
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build the respondents’ political awareness and knowledge; however, in terms of categorizing this 
value, 43.1% agreed to a great extent and 31.2% to some extent that learning about politics through 
watching television and media talk shows is useful. Table 3 also indicates that a considerable majority 
of the respondents (65.1%) learn from online forums like ‘democracy forum’ when selecting their 
representative. The forums on social media provide the opportunity to discuss and share personal 
opinions regarding political matters. The purpose is to initiate political information for political 
efficacy, usually in countries where NGOs are working to strengthen the country’s political structure.

Table 2.
Opinion regarding the use of social media

Statement True Somewhat Strongly 
agreed

Does social media provide information regarding political 
events?

55.0
(143)

9.2
(24)

35.8
(93)

Does social media help you to gain information about your 
leaders?

56.5
(147)

24.6
(64)

18.8
(49)

Does social media help you to participate in activities such 
as posting, liking or commenting?

35.8
(93)

39.6
(103)

24.6
(64)

Source: Survey questionnaire

Table 3.
To what extent can the respondents get an awareness of political knowledge?

Statement To great 
extent

To some 
extent

Not at 
all

Watching news channels increases your interest in politics
43.1

(112)

31.2

(81)

25.8

(67)

Online political forums (e.g. democracy forum) help me to select 
political leaders

26.6

(68)

38.5

(100)

35.4

(92

Generally, political candidates with more experience in politics 
are productive for communities

36.9

(96)

44.6

(116)

18.5

(48)

Political marketing on social media increases both awareness 
and knowledge

10.8

(28)

66.2

(172)

23.1

(60)
Source: Survey questionnaire

Generally, political candidates with more experience in politics are productive for communities 
(Rose-Redwood & Rose-Redwood 2017). The statistics further indicate that most of the respondents 
(81.5%) agreed with the selection of political candidates who have more experience in political 
activities or relevant background. Out of this high majority, 44.6% agreed to some extent, and 36.9% 
to a great extent. The remaining (18.5%) were denied the selection of political candidates. In the 
traditional pattern of politics, older people use to participate because of their strong connections to 
the political affiliations; thus, the youngster should join the politics for making the change in society. 

Political marketing on social media increases awareness and knowledge (Williams 2017). Thus a 
high proportion of the population (77%) thought that political marketing is an excellent activity to 
learn. They can benefit from information about political events or political activities. It provides 
political knowledge as a form of public information to both intended voters and the general public. 
The results also show that around 11% agreed to some extent that political marketing is an awareness 
tool, whereas only 10.8% observed that they could learn from the political marketing ads in print, 
online or on social media. 

It has been analyzed that considerable help, information, and motivation are achieved from watching 
political news shows, reading newspapers, and engaging with online political forums related to 
selecting political candidates and access to political knowledge in society. Furthermore, keeping the 
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political experience as a focus cannot be a requirement for political candidacy as a whole. Therefore, 
other youngsters should avail of the chance to participate in the political sector. Along with the latest 
information technology advancements, social media has begun to take over the media’s role as a 
proclaimer. The media is also participating as a social agent responsible for spreading the information 
that influences politics. It is because of the media failure is to play the role of proclaimer for the 
people traditionally. Thus they have begun to switch to a new medium of communication such as the 
internet and digital media (Underwood & Ehrenreich 2017).

Social media platforms for sharing political opinion

The three (Facebook, Twitter, and Instagram) major social media platforms provide the opportunity 
to discuss political content or information in the online sphere. Table 4 shows that most of the 
respondents (88.8%) agreed with the importance of using the most famous application, Facebook 
for sharing their political opinion. Out of this number, 48.8% strongly agreed that Facebook is a 
place where users can speak freely about their political opinion and learn. Forty percent only agreed 
somewhat, in that it is useful to share an opinion, and they can express themselves openly (mean 
4.19 > Facebook). The present results show social media - particularly Facebook - is unique, and it 
provides the platform through which users can like or create a page or group for any reason, be it for 
politics or another reason.

Table 4.
What kind of social media platforms are useful for political opinion?

Statement SD
1

DA
2

N
3

A
4

SA
5 Mean

Does Facebook is useful for political opinion? 3.1
(8)

3.5
(9)

4.6
(12)

40.0
(104)

48.8
(127)

4.19

Does Twitter is useful for political opinion? 6.2
(16)

8.1
(2.1)

21.9
(57)

36.5
(95)

27.3
(71)

3.80

Does Instagram is useful for political opinion? 5.0
(13

27.3
(71)

31.2
(81)

28.8
(75)

7.7
(20)

3.28

Note: Strongly Agree: SA; Agree: A; Neutral: N; Disagree: DA; Strongly Disagree: SD
Source: Survey questionnaire

In the discussion of politics and online political activism, the contribution and usage of ‘Twitter’ 
indicate that it is useful and supportive of politicians and the general public when it comes to political 
information (Halberstam & Knight 2016). The data further shows the more excellent value (63.8 %) of 
using ‘Twitter’ in that it is easy to use and follow the public figures of interest for political information. 
Furthermore, it also shows that 27.3% (mean 3.80>Twitter) strongly agreed that it is relatively easy to 
interact and learn about political information through ‘Twitter.’ Therefore, ‘Tweeting’ and ‘Tweets’ is 
now a typical social media trend used to collect information from public figures and political leaders 
(Engelmann et al. 2019).

Since the debate on political communication began, ‘Instagram’ is useful for spreading political 
knowledge in daily life (Badawy et al. 2018, Parmelee & Roman 2019). The data further shows that 
most of the respondents (36.5%) answered positively for sharing the view that ‘Instagram’ is useful for 
sharing political opinions. Political parties are increasingly using ‘Instagram’ to attract their followers 
or voters to the online sphere (mean 3.28>Instagram). Compared to ‘Facebook’ and ‘Twitter,’ the use 
of ‘Instagram’ was relatively low. Therefore, the more frequent use of ‘Facebook’ and ‘Twitter’ might 
be useful for the respondents to participate online in political activities. It can be concluded from the 
above description that the right combination of social media platforms is essential to share opinions 
on the present political content. Moreover, social media platforms make it much easier to reproduce 
political posts or to share links. These are the factors that attract social media followers to using their 
platforms for political purposes (Bossetta 2018).
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Conclusion

The development of social media has brought about a renewal in sociology concerning politics and 
the sociology of youths. The present study was conducted in Lebanese communities where youths 
are increasingly using social media platforms for political purposes. The creation of Facebook, 
Twitter, Instagram, and others, for example, Myspace and LinkedIn, has brought about an innovative 
advancement when it comes to individuals participating freely for political reasoning. Additionally, 
with exciting features and the freedom to share videos, pictures, and status updates, social media 
applications increasingly allow them to participate in political discussions. Where social media is 
providing opportunities for the public to participate in politics, electronic media is also facilitating 
a generation in terms of them gaining political knowledge from political talk shows. Social media’s 
appropriateness for spreading something broad has triggered a contagious phenomenon that allows 
every notice polled to be accessed by any and everyone. 

This study concludes that most of the respondents are using Facebook and Twitter to participate 
in political activities. It is because of the ease of use of social media platforms. To some extent, 
educational background is a useful source of knowledge when it comes to demonstrating the frequent 
technology use in Lebanon. In light of the current research, the open-ended literature suggests a 
choice made to use social media platforms for political reasoning. As political parties use many 
tactics to gather people for their benefit, social media can be an excellent political efficacy source. 
According to the present study, the general public’s activities result in the momentum of political 
change in Lebanese society. Therefore, the online sphere is not a way to learn and participate in the 
country’s political characters; however, offline participation is also a good source of learning and 
practical participation.
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